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1. Intro duction

An e-commerce solution is not just information about the products offered, but is additionally about
creating informative websites that facilitate orientation and give comprehensive information to the
customer. Part of FastCentrik is a small content management system that allows the creation of such
web pages in a comfortable way. You do not need programmers or web designers to create a web
page to represent your company.

The entire operation of the system is hidden in the administration of the shop (called BackEnd). You
dondt need tsatwarenJsst get donnextadyto the internet and manage your shop there:
http://www. ShopName.cz/administration.

Front -End - It identifies parts of a site that are normally visible to visitors. For example, the product
catalogue, shopping cart or order forms. These are called Front-End.

Back-End - It is the opposite of Front-End. Part of the e-commerce solution that is used for
managing your shop (administration of the shop) . Back-End determines and allows you to manage the
visible content of the shop.

HelpDesk 1 a customer support web based application where you send your various questions and
inform us about error s in the application.

Shop - web based application used for B2B (business-to-business) or B2C (business-to-consumer). It
is used for offering products, receiving orders from customers, payment transactions and providing
additional information about products and solving customer complaints.

Meta tag - The marks in the code that are written in the head er of the web pages. Each web page
has to include these marks (Meta tags) to determine language settings and, for example, the
description of the page.

Meta tag Description - meta-tag for the definition of the page description.

Meta tag Keywords - It is used to determine fkey wordso for the page that describe general content
of the page. Key words are separated by a comma. The recommended amount of keywords is
between 10 to 15 words.

E-mail - Electronic mail - often abbreviated as email, e.mail or e-mail, is a method of exchanging
digital messages through computer server systems.

XML feed T XML file, which is used for gathering information about your products. An XML file is
downloaded and executed every day and therefore product information is always uptodate. | t 6 s
to make connections between other servers offering your products. (For example, google products)

Edit pdf 7 standard edit is used to keep information in a manner independent of the application
software, hardware, and operating system. The document is exchangeable without any loss of edited
information.

Select box 1 drop-down list with the choices. (for example, size of T-shirts :S, M, L)

Upload i uploading data process (images, files).

PRAHA ZELENA LINKA
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Favicon 1 A favicon (short for favorite - icon), graphic file in .ico edit also known as a website icon,
shortcut i con, ur | i con, or bookmark icon is a 16116
with a particular website or webpage.

IP T Internet Protocol shortcut. IP sets rules, which are used by computers (and other devices
connected to internet) to communicate with each other across a network .

ID i ldentification shortcut.

When entering the Login site you are prompted to log in to the administration. You can change your
Login information in User rights settings, see chapter 2.3. User rights

Enter Login information here:

Login name: 1. User name

Password: 2. Password

After clicking the button l—ﬂ you enter into the administration menu of your shop.

Your name is shown in the top right corner on the bar. EEEEELUEEEIES]

HelpDesk 1 entrance to the customer support system (Helpdesk)

Manua | 7 possibility to download the User manual for the administration menu.

To log out from administration use the cross mark {g located in the top right corner.

1.4

There is a possibility to order any of the FastCentrik modules directly after logging in to your shop
administration. The list of all available modules including prices (excluding VAT) appears after clicking
the Order button in the top right corner. If you wish to order any of the listed modules, all you need
to do is to tick a selected module and confirm your order by clicking on the Send button.

Additionally, a detailed Manual and News can be found in the top right hand corner and displayed
by clicking on the appropriate button.

OSTRAVA PRAHA ZELENA LINKA
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If atraining video to a selected module exists, a question mark appears in the top right corner of
your administration. After clicking this icon, a video manual starts playing.

;‘? System settin_gs J !’ Text editiqg I E‘] Content section ‘ @ Marketing ‘ =X Orders l& Shop 1

The administration is divided into several sections placed on the top menu bar. When pointing to the
main section, subsectionsare shown.

The nAOpievAT opayer o settings determine how the prices
find this item in this location: System settings / Modules settings / Basic settings. Altogether with

other price settings (Save prices with VAT, Show prices with or without VAT) the prices and their

labels are shown in the shop.

VAT payer

If you confirm you are VAT payer (Operator VAT payer set to YES), the price with and without VAT is
shown and tax recapitulation will be included in order overviews.

Non VAT payer

If youarenot aVAT payer, pr i c e informdiienlifghe priceniHwith er kvitheut VAT.
There is no tax recapitulation in order overviews.

There is no possibility to set YES value and Non VAT payer value and s how prices without
VAT.

Product ¢ atalogue with no prices and no fladd to cart 0 choice.

I f you dondét want the fiadd ® kaotévwchagice, oo eas setitrup in the administration
menu and the shop will show products without these items. This solution is suitable, for example, for
custom production crafts, where prices are not fixed.

Pricelists

There is one default pricelist after the FastCentrik solution is activated. This pricelistisnamedfiBa s i ¢
pr i c andtherd i®no possibility to set a fiDiscounto to this pricelist.

You can save 2 items @ Pr oduirthe ppductcaedd Tha Rraducfipdceimmon pr i
further used in the system for the final calculation (if discounts are applied) of the price. The Common

price is not used in the discount calculation. The value of the common price is used to compare the

common price with your product price. Each Product price must be inserted to the price field in the

Basic pricelist.
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Fastcentrik User has a possibility to create other price lists. The pr op er t y ficln be assignedt 0
to new price lists. Even a negative discount rate can be set up . If there is no explicit product
price in the product card for the specified price list, the product price is counted from the Basic
pricelist and the discount included in the specified pricelist. If a specified pricelist has a product price,

no discount in this specified pricelist is applied.

If there are more price lists, the operator can choose which pricelist is assigned to the new (not
signed) customers and which pricelist is assigned to the new already signed customers. There isalso a
possibility to assign a specified pricelist to each customer.

Discounts

Several types of discounts can be created in the system (see below). If discounts are properly set and
active, discounts are counted together and a final discount is applied.

Global discounts

Global discounts are applied for each product price (if the i t e m @ Do ngibal dsqoynt for the
products in the Special Of f dsruichecked). It can be set in the System settings / Modules settings /
Basic settings / Global Discount and this discount is applied for each final pricing.

Discounts for specified products

There is a possibility to set a discount for a specified product in the product card. The discount has a
percentage value. There are two choices regarding how to set the discount in the final pricing.

- Count discounts with price levels (default settings)

Discounts are combined with other discounts (global, producer) and also with the discount
in the pricelist.

If the pricelist includes explicit prices, all discounts are added together (global, producer)
and apply to that explicit price in the specified pricelist.

- Use discounts for all customers regardless of whether they are included in some specified
pricelists groups.

Discounts are combined with other discounts (global, producer) and directly applied to the
price included in the Basic pricelist. If another pricelist than Basic pricelist is assign to the
customer, no information (discount) from this pricelist is used for final pricing.

Producer Discount

Producer Discount can be writteni n t he Producer 6s c armdbed togetherrwitht he di s
other discounts. Producer discount has a percentage rate. Negative discount rates can be used.

Maximum Producer Discount

The maximum producer discount rate can be set in the Producer6 €ard. It is used as a discount
stopper. The system calculates the final discount according to the rules written above and then the
discount value is compared to a maximum allowed produceré sliscount. In case of differences the
system chooses the lower value in the final pricing.

Maximum Discount

It can be set up in System settings / Modules settings / Basic settings/ Maximum applied discount for
products. It is used the same way as a discount stopper. The system calculates the final discount
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according to the rules written above and then the discount value is compared to the maximum
possible discount. In case of differences the system chooses the lower value in the final pricing.

Applying Global Discount for Special Offers

This option can be set up in System settings / Modules settings / Basic settings / Applying Global
Discount for Special Offers. If the YESvalue is chosen (default settings) the global discount is applied
to all the products including Special offers as well. If No value is chosen, no Global discount is applied
for Special offers.

Price visibility in the shop

The final price is shown in the product list and product detail . If you set a Common price in the Basic
pricelist and if the Common price is higher than your final Product price, then this information about
savings is written in the product list and as well as the product detail. Savings are shown in numerical
and percentage rate.

The principle of calculating the final sale price
product_price = Basic_pricelist_price;

calculated_discount= discount_for_discount;
if(count_product_discounts_to_price_levels)

{
if (price_in_specified_price != null)
{
product_price = price_in_specified_pricelist;
}
else
{
final_discount = final_discount + specified_pricelist_discount ;
}
}
if(special_offer _product && global_discount_for_special_offer_applied==false)
{
global_discount = 0;
}

final_discount = final_discount + global_discount + Producer Discount
if(final_discount > maximum_Producer_discount)

{

final_discount = maximum_discount_for_Producer;

if(final_discount > maximum_discount )

{

}
final_price = product_price * (100 -final_discount) / 100;

final_discount = maximum_ discount;

OSTRAVA PRAHA ZELENA LINKA
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1. System Settings

f Maodules setting

E Appearance setup b
sers" rights

$ VAT codebook

@ Delivery methods

$ Payment methods

_-é- Delivery/Payment linkage

@ Delete cache

f_!}, Transports errars

f] Locks editing

{& Watermark in pictures

After choosing the modules settings the list of modules parameters is shown. The menu is simplified
to a logical intuitive structure and sets important parameters of the shop. To ensure correct behavior
all necessary parameters must be set up.
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12 / 118

2.1.1 Basic Settings

@ Basic seftings

Change setup

Number of displayed decimal places in prices

Automatic generation of bestsellers, includes interval of x days
back:

Automatic generation of bestsellers - method for calculation:

Owner - VAT payer:

Save prices with VAT:

Show prices with VAT:

Show prices without VAT:

Price to be highlighted:

Selected price will be distinguished by different colour

OSTRAVA

Pohraniéni 504/27

tel: +420 596 115 633

fax: +420 596 115 633

1yslova tel.: +420 29¢

fax: +420 29

385

Number of orders with products

@ ves © No

@ ves © Mo

"@' Yes Ho

"@' Yes Ho

with WAT
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Apply global discount on special offers: i@ Yesz @ No

Products can be placed into more categories: @ Yes ® No

Enables/dizables to put products into more than one category. It has no influence on already assigned
preducts in categories.

Number of days for the product to be categorized as new: o
Zero number of davs will select onby manually checked items. If you select...

Maximum applied product discount: = | -

c

Global discount: 5 | m

Generate bestsellers: manually according to selection -

Enabled project domain:

Questions regarding all other project domains will be redirected to this one.

I am wsing PromptChat application: i Yes @ Mo

E-shop name: suraWear

Use locks for imports: 7 Yes @ Mo

Automatic generation of bestsellers, includes interval of x days back

A part of the automatic generation of bestsellers is also the possibility to set up a period at which the
accepted orders are processed in calculation. The default is 365 days but a user can change the
number of days based on the number of orders per day, e.g. to 14 days.

Automatic generation of bestsellers T method of calculation

A user can choose how the bestsellers will be generated (displayed in category and for the whole
shop). There are two possibilities to choose from. The first one is according to the number of orders
with products and the second one is according to the number of sold pieces.

Before you start to feed your shop with products, you have to decide and set up how the prices
will be shown. Determine the number of decimal places for the product price, mark if you are a
VAT payer or not and set up if either prices with VAT or without VAT will be shown.

PRAHA ZELENA LINKA
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| t e @perator i VAT payem determines how the prices and their labels will be shown. Other items
sucha sSaiepr i ces wiSholw pri¢es With VATa , AShow pri cenastbesetupasut VATO
well.

Owner - VAT payer

If you confirm that you are a VAT payer (Operator VAT payer set to YES)the price with and without
VAT is shown ard order overviews will include tax recapitulation.

Non VAT payer

If you are not a VAT payer, pri ce | ab dnfosmatidroint@etprice is with or without VAT.
There is no Tax recapitulation in order overviews.

There is no possibility to set YES value and Non VAT payer value and show prices without
VAT.

Product catalogue with no prices and no dheiceed to carto

Ifyoudondét want t o bakeothe Aadidc ¢ shoi@emautcan set it this way and the
shop will show products without these items. This solution is suitable, for example, for customized
productions, where prices are not fixed.

Save prices with VAT

Settings for how the prices will be saved in the shop.
Show prices with VAT

Settings for how the prices will be shown in the shop.
Show prices without VAT

Settings for how the prices will be shown in the shop.
Which price do you want to highlighted ?

Possibility to emphasize prices in the product detail (price with or without VAT if both of them are
shown)

Apply global discount s on special offer s

If the value is set to YES discounts will be applied for special offer products as well. (Special offer
choice is checked in the product card)

Products can be placed into more categories
Allow or disallow products to be inserted into more than one category.
Number of days for the pr  oduct to be categorized as new

You can set the number of days to determine the time for new products that are supposed to be

shown as New Products. During this period the products are shown in the New Product box on the

Homepage and their specified categories. After the time is over the products are no longer shown on

the Homepage. If you set the value to zero days, only manualy sel ect ed products (it
product amsthearoduot card) are shown in the New Products box on the homepage.
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Maximum applied product discount

You can set up what maximum discounts for products can be applied.
Global discount

Global discount is a discount applied for all the products in the shop.
Upcoming news generated by

The module, Upcoming news, is displayed onyoure-s ho pEs homepage. intht Newmsn be fo
and Recommended section. It is possible to choose if the upcoming news is generated manually or
automatically. | dily yeaoauc osredliencgt, prmunetsnaHtick ar¢ indicatéd in the

product editing module will be displayed on the homepage (checkbox Upcoming News). Number of

products you wish to display on your e-shop can be set up in: System settings -> Module setting ->

Product -> Upcoming news -> Number of displayed products.

Generate Bestsellers
Ifyouset imanual choi ceo, [Bessdaarsawillde snavnik thel Beatseller$box.

I f vy o automaitallyd r o m o pradects shat have been sold the most in the last 14 days are
shown.

Enabled project domain

Within this field you can set your main project domain. If you have more domain s, it is suitable to set
routing to one main domain. You will not be penalized by search engines for duplicate content.

I am using the PromptChat application

In co-operation with PromptChat CZ Ltd. we have started to use an online chat support in FastCentrik
shops. If you are interested in this form of communication with clients you need to first create an
account on the operator website and then activate this module in the shop administration. For further
information please click here.

Shop Name

This allows you to edit the name of the shop. This name is shown to the customers who add your
shop as one of their ffavorites dnto their browsers.

Use locks for imports
This is the optional setting. You tick YES, if you wish to use locks on imported items.

The default setting is set to NO. This setting means that the shop acts generally: works with data
which were inserted through the admi nistration or imported from data sources.

2.1.2 General information

Fastcentrik is designed to support basic SEO (Search Engine @timalisation) rules ( t ag ffrdm t | e
categories, products;t a g i d e sfom capegories or product description etc.). All basic metatags

are divided into logical parts: Shop (pages dealing with the shop i product catalogue, product detail

etc.) and Web Content (articles)

o
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2.1.2. a) Google Analytics

Basic Google statistics
User's ID for GA:

Google analytics setting 1 inserting Google Analytics ID. To get this ID you have to register to the
Google Analytics service first. From the code that is available in the last step of the registration, copy
the ID (example: UA-1234567-8) and paste it into the field i n the administration. Statistical data from
your shop is shown in the Google Analytics the following day .

Al changes are confirmed by <c¢clicking on the , Save bu
click on the Cancel button.

2.1.2. b ) Dual prices

Dual prices

Apply dual prices: @ Yes © Mo

Coefficient for dual price calculation: 18 8

Currency abbreviation: g

Where to write abbreviation : before -
Number of decimal places: z

Here you can turn on dual prices ($ and, for example, Euro). Settings that can be applied: Display
activation, coefficient of the currency calculation, currency shortcut, location of the currency shortcut
(before or after) and number of decimal places.

PRAHA ZELENA LINKA



NetDIRECT

OSTRAVA

17 / 118

To save changes click on Save | f you dondte anyachangest cick threa Gancel button.

2.1.2. c) Automatic response e -mail settings

You can set your e-mail address for sending automatic e-mails to the customers. This e-mail is used
for receiving customers e-mails as well (for example from the Write to us module). You can set
another e-mail address that can be used for e-mail forwarding.

E-mail robot setting
Generated e-mails sender: suppnrt@fastcentrik.cnm
Copy of e-mails send to address : suppnrt@fastcentrik.cnm
Generated e -mail sender i e-mail address, from which all e-mails are sent (field from). If you

leave this field empty, no emails are sent to the customers!
Copy of e -mails sent to an address i all e-mails are automatically sent to the provided e-mail
address in a hidden copy field

Al l changes are confirmed by clicking on the Save

on the Cancel button.
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2.1.2.d ) Error page # 404

Error massage 404

Redirect to homepage after (s): E

If you insert zero, redirecting won't be set up.

Error massage 404

Report on pages not found:

<hl>404 - Not Found</hl> <p>Unfortunately the searched page could not
be found.</p> <p><a href="/">Continue.</a></p>

®

Error page #404 means that the page cannot be found (for example a wrong URL address or product
relocation). You can set a time interval in seconds after which the error #404 page is redirected to the
homepage and you can also edit the text that is shown before the page is redirected. You can use
HTML editor. A1 | changes are confirmed by clicking on
changes click on the Cancelbutton.
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2.1.2. e ) Error page # 500

Error page 500

Internal server error :

Internal error occcurred on server. Message was sent to
administrators.<br><a href="/">Continue shopping</a>

Error page #500 means the error that occurs in occasional casesis internal in our servers. You can
edit the text that should be shown if this error occurs. You can use HTML editor. All changes are

confirmed by <clicking on the Save
button.
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2.1.2. f) HTML heading

HTML heading
SEQ title - front page: Fitness supplements |
SEQ keywords - front page: |Fitness supplements |

SEQ description - front page: Fitneas supplements

SEQ title - shop pages : |Fitness supplements |

SEQ keywords - shop pages: |Filness supplements |

SEO title 7 so-c al | ed f mexktahoviniintthe eadh browser in the top bar. The title should be
created with 7 or 8 words (for google 64 characters). T he text is shown after the words that are
automatically generated by Fastcentrik (category or product name).

SEO description 7 socal | ed fimet ai adsmal descripioni obthedopage content. Search
Engines are crawling through this part and determine if the description includes relevant words for the
page. Therefore, it is suitable to write more key words as this will specify your customer search.
Search engines use this part as a description of the page in the search results as well. The length of
the description shouldndédt reach more than 156

SEO key words i so-called fimeta keywordso i key words, these are important for search engines.

Reduce key words to 15 words.

2.1.2. g) News registr ation

This section allows you to edit information that is shown and sent during customer registration to the
newsletters (registration/cancelation process, e-mails subjects etc.). You can use HTML editor.

PRAHA ZELENA LINKA
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News registration

Subscription registration message subject : MNews registratinn

Message body after registration for receiving:

Hello, you have asked for a registration to receive news. To conf #
irm, click on the link below:

[#EMATIL LINE#]

Chain [#EMAIL_LINK#] will be replaced by user email.

Subscription agreement message subject: MNews registratinn - confirmation

Meszsage body after approval for subscription:

<p>»The registration was successful.</p>r =
<p>»link to sign-off:

<ax[#EMATL LINK#]</a»</p>

Chain [#EMAIL_LINEZH] will be replaced by user email.

E-mail body with information on subscription
cancelation possibilities:

Your e-mail is already included in the database, if you wish to = =
ign—-off, click on the link below:

[#EMATL LINK#]

PRAHA ZELENA LINKA
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Chain [#EMAIL_LINKZ#] will be replaced by user email.

Subscription cancelation message subject: Cancellation of news registratiun

E-mail text after subscription cancellation:

<p>Your email was deleted from our database.</p>
<prmail: <a>[#EMAIL LINE#]</a> </p>

%

L]

Chain [#EMAIL_LINKH] will be replaced by user email.

Information text of registration for subscription:

<p>»PRIVACY POLICY: </p>» We are committed to protecting wvour priva =
cyr we will only use the information that we collect about yvou la
winlly (in accordance wWwith the Data Protection Act 1988).
ect information about yvou for 2 reasons:
r order and second,

We coll
firstly, to process you
to provide you with the best possible servic

- %

=

Email body - Unsubscribe from newsletter:

Hello, you have asked to cancel the newsletter registration on ou #

r e—shop. To confirm the cancellation of newsletter registratio
n, please click on the following link:
[#EMAIL LINE#]

Chain [#EMAIL_LINKZH] will be replaced by user email.

Email subject - Unsubscribe from newsletter.:

Unsubscribe from newsletter
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To allow your customers to unsubscribe from newsletter, insert an unsubscribe link to the email body.
The link must look like this http://www.yourdomain.cz/exec/emailnewslogout.aspx . The registered
customers can unsubscribe from newsletters as usuallyi through their personal profil e, after logging
to the eshop.

- B , |
Save |

2.1.2. h ) Online stock availability

FastCentrik supports online inquiries on stock availability. This module is based on a principle of calling
up a service on a specific URL €.g. web services, ASP scipt, etc.). The inquiry service responds by
generating an XML file which is further processed on an e-shop and then displayed in a blank window.
In the store accessibility codebook, it is possible to set this inquiry service separately with each
accessibility. The button for calling up an online availability (if this service is enabled) is displayed in
the catalog and in the product detail.

Inquiry service parameter settings can be done when those items are entered:

T URLfor calling up a service i the complete URL (including http://), the one where the service is run
(eg http://service.domain.com )

1 Passwordi a key (of any length) for encryption and decryption by AES algorithm.

All changes are confirmed by the Save button. If you do not wish to make any changes click the
Cancel button.

Technical description

The service is called up by URL with 4 parameters. To verify that the service is called by an authorized
subject, an optional p ar a wfeet calling Wpahisysertice dnd contingent b e us e c
authorization, the service provides results in the XML form. These data are further processed to the

HTML format and displayed on the e-shop.

Inquiry service parameters:

Y sort_codei product code

flang_code i e-shop language mutation code (SK, CZ)

T pj_url i URL from which the service is called up (ServerVariables['SERVER_NAME"])

fcrypted i encrypted value 6 dea+t @ ; A+ papswordi rakey iom your e-shop

An example of calling up this service:

http://service name/StoreAvailability.aspx?sort_code=0040248234&lang_code=CZ&pj_url=name_dom
ain&crypted=e9MTDtj74ricfAP7s3ueUHIshDcgV%2fX0uC%2flovxwOLvVPHhR54udB2rebknM2MB%2by
The values of parameters must be encoded to be used in URL (HttpUtility.UrlEncode()).
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Service output:

XML consists of the following elements:

1 Availability 7 root element

1 Storelnfo 1 shop, supplier, and warehouse (can have more values)

Name i shop name, supplier name, warehouse name

TUrlv shop URL, supplier URL, warehouse URL

i State i stock availability (number of items, text information )

1 ToolTip 1 stock availability help (HTML acronym)

Example of XML output

<?xml version="1.0" encoding="utf -8" ?>

26/ 183

<Availability xmiIns:xsi=" http://www.w3.0rg/2001/XMLSchema -instance"
xmins:xsd=" http://www.w3.0rg/2001/XMLSchema ">

<Availability>

<Storelnfo>

<Name> shopnamel</Name>

<Url>http:// shopnamel/exec/search.aspx?SearchType=Code&EXPS=125456</Url>
<State>4 ks</State> <Tooltip> Possible to order from the central warehouse</Tooltip>
</Storelnfo>

<Storelnfo>

<Name> shopname2</Name>

<Url>http:// shopname/exec/search.aspx?SearchType=Code&EXPS=125456</Url>
<State> available</State>

<Tooltip> Available</Tooltip>

</Storelnfo>

</Availability>

Encryption:

It is possible to use AES algorithm for encryption and decryption. More information can be provided to
applicants with a specific implementation.

2.1.2.1) Page footer

You can edit the footer of the page here. It is common to provide the Name of the shop and contacts.
You can use HTML editor.
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Page footer

Page footer:
Cwner: WHetDirect, Prumyslowva 1472711, 102 19 Prague 10, Czech Rep =
ublif

-%

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes
click on the Cancel button.

2.1.2.j ) Recommend us

Here you can create a text that includes information about your shop. Customers have a possibility to
send an e-mail to their colleagues or friends directly from the shop. This is one of the many ways of

increasing visitation rates for your shop.
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Recommend us
E-mail message text:
Do you know this convenient e-shop ..... ?
®
E-mail subject: Eecommendation
To save changes click on Save. | f you dondt wi

2.1.2. k) Display Poll

In this part you have the possibility to choose if the votes are shown as numeral or as percentage
information. You can also set if the votes are shown before customers vote or only after their vote is

given.

Display poll
Show poll outcome in : | percentages hd

percentages or numbers

Show poll status before voting: ® ves O Ho

Client can still see poll status before voting

All changes are confirmed by clicking on the Save button. If  y o u widhaandake any changes click
on the Cancel button.
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2.1.2. |) Preview images

You can set whether or not after a mouse roll on the title of the product, picture preview appears. This
can be set for the modules Bestsellers in category, Bestsellers in the e-shop and the Order (shopping

cart).

Preview Images
Show in the cart: ) Yes @ MNo
Show the best-zelling categories in: ™ Yes @ HNo
show in the best-selling e-shop: ™ Yes @ Mo
Al l changes are confirmed by clicking on the Save but

on the Cancel button.
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2.1.3 Categor y

2.1.3. a) Filtering, categorization, items pagination

Filtering, categorization, items pagination

Humber of pages in catalogue product listing by: 10

Initial category placement by: initial -

Producers’ filter show as: combobox -

Add orderable to filter: @ ves ) No

Add Stock availability to order filter: @ Yes @ Mo

You can set a number of products displayed on one page. Additionally, you can set the default sorting

in the category (sorting by code, name, price, producer and other). If you choose an option

fiCat egoryo, al | products wil/l be sorted by its inser
particular category, then products from a sub -category). The same principle applies to Advanced

search and Parametric search in categories.

Additionally, you can setthe produce r Es :fi | t er
Checkbox i list of all producers wit h the possibility of selection.

Select listT drop down selections with options.

Saort by M all [ =al= lnew 1l tip

Orderable

Mot Orderable
& Stock availabilty
& on stare

§0 i
i 5':' Accessibiity: on store
&

without VAT: USD $143.-
with vAT: usp $170.-
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The last settings option here is to filter products according to their order and stock availability. If you
wish you can also completely switch the filter off. Basic filtering depends on whether the specific
product can be ordered or not. A user of a shop administration can expand this filter and include
filtering according to a particular stock availability. The customers can then (in the selection) see only
stock availabilities of products of a particular category.

Al l changes are confirmed by clicking on the Save but
on the Cancel button.

2.1.3. b) Bestsellers inthe category 1 numbered list

Bestsellers in category - numbered list
Number of displayed products:

This section lets you set the amount of products that are further shown in the Bestsellerstable.

Al l changes are confirmed by <clicking on the  ,Save bu
click on the Cancel button.

2.1.3.c) Immersion in category

Immersion in category

Homepage link text: Homepage

Leave empty if not for display

You can set what will be displayed in the path navigation for Homepage.
Homepage » Jewelry Earrings »

Then the path navigation is shown like the example above.

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

PRAHA ZELENA LINKA



NetDIRECT

30/ 118

2.1.3.d) Category content

Category content

Show watchdog: 7 Yes @ Mo

If you wish to use the function w atchdog in the Products catalogue, click on YES. Detailed instructions
on setting up and using watchdogs can be found in the article here.

2.1.4 Produ ct

2.1.4.a) Also purchased

Also purchased

Product detail boxes layout: El

In the product detail there are products that are bought together with the specified product. Products
are shown automatically based on the orders in the system. You can set the amount of these products
shown in the product detail in the Syste m settings -> Product -> Also purchased

All changes are confirmed by clickihngonthe Save button. I f you dondt want
click on the Cancel button.

2.1.4.b) Productdetail 1 description, parameters, pictures, links
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Product detail - description, parameters, pictures, links

Show link Comment or question: ™ Yes @ MNo

Show watchdog: ™ Yes @ Mo

Product detail - description, parameters, pictures, links

Text for Product Number: ISBM

If we choose to use the module Show comment or que stion we can enable the visitors of a shop to
comment on a specific product. This can be done simply by filling in a form which can be found
directly in the product detail.

A question or comment is sent to the email address set in the shop administration . It is further
important to save again the dynamically generated product boxes detail layout (Administration /
System Settings / Appearance set up / Product boxes detail layout / Save).

If you wish to use the watchdog function in the product detail, tick YES. Detailed instructions on
setting up and using watchdog can be found here.

The text for Product Number (e.g. ISBN) can be used in the details of product. This data can be
renamed, thus you can display any other specific code.

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

2.1.4. ¢ ) Related products in the product detail

Related products on product detail
Only show one price: O Yes ® No

if set to YES, _Regular price® and _Save” fields won't be shown in right column's related products list

You can set this if the related products shown in the right column should display (in addition to price)
Common Price and Savings in percentagerate.

Al l changes are confirmed by cl i ovanito giakeoamy chamges, Save bu
click on the Cancel button.
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available at that moment (in the module stock availability, t h e
s h o p pi nignotdieked). dhe default setting is to display all products.

flag

Alternative products:

@ Yes @ No

Bestsellers in the shop: @ ves ™ No

Bestsellers in Category: @ ves ™ Ho

Also purchased: @ Yes ® No

Related products: @ Yes ® No
All changes are confirmedby c¢l i cking on the Save button. | f
click on the Cancel button.
2.1.4. e ) Global bestsellers

Global bestsellers

Humber of displayed products: E
Amount of products shown in the Bestsellers table.
All changes are confirmed by clicking on the Save button. If you donét want to make

click on the Cancel button.
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2.1.4. f ) New products

Hew products

Number of displayed products:

Amount of products shown in the New Products table on the homepage.

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

2.1.4. g ) Parametric search - result

Parametric search - result

Show watchdog: 7 Yes @ Mo

Here you can choose whether t o use watchdog
instructions on setting up and using watchdog can be found here.

2.1.4. h ) Upcoming news

Upcoming news

Number of displayed products: 5

You can choose how many upcoming products you wish to display on the homepage.

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

PRAHA ZELENA LINKA

t

h €


http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx

34 /118

2.1.4. i) Products on sale

Product=s on sale

Number of displayed products: 5

Show one price only: @ ves ™ Mo

if set to YES, _Regular price™ and ,Save” fields won't be shown in right column’s special offer list

You can choose how many products on sale you wish to display on a page. You can also set if those
products should display (in addition to price) Common Price and Savings in percentagerate.

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

2.1.4.j ) Recommended products

Recommended products
Number of displayed products:

Amount of products shown in the Recommended Products table.

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

2.1.4. k ) Search result

Search result

Show watchdog: i Yes @ Mo

Watchdog can be also used in Search reallts when you look for a specific product. Detailed
instructions on setting up and using watchdog can be found here.
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2.1.5. User
2.1.5. a) Body of forgotten password e -mail s
Body of forgotten password e-mail
Header of forgotten password e-mail :
Forgotten password reguest was entered on our web. -
- %
Footer of forgotten password e-mail:
Thank you for your loyalty. =
-%

This allows the user of administration to set the header and footer of a forgotten password email.
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2.1.5. b ) Edit p ersonal data / registration

You can edit information about personal data protection that is shown during customer registration .
As owner of the shop you have to make a statement that all information provided by the customer is a
subject to Personal Data Protection Act 101 of April 4, 2000 on the Protection of Personal Data and on
Amendment to Some Acts. You can use HTML editor

Edit personal data | registration

Information text for user registration :

<p>PERSCNAL INFORMATION PROTECTION:</p> <p>All information provided
by customer are subject to Personal Data Protection Act 101 of April
4, 2000 on the Protection of Personal Data and on Amendment to Some
Lots.</p> <p>Cwner of these web pages (who is alsoc the e-shop owner)
iz the administrator as well as processor of personal information by
course of the above stated law. These pages contain wvalid
identification details of the electronic shop owner and up to date
contact list for customer relations.</p>

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes,
click on the Cancel button.

2.1.5.c) E-mail body for registration confirmation/change of personal details

You can manage e-mails dealing with customer registration or registration data changing. You can set
the E-mail Subject or a hidden copy e-mail.
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E-mail body for registration confirmation / change of personal details

E-mail subject for newly registered customer: Registratiun

Send new registration e-mail copy to: suppnrt@fastcentrik.cnm

Leave empty if you dont want a copy to be sent

E-mail subject informing you about data editing: data change

Send an e-mail copy with changed perszonal details to: suppnrt@fastcentrik.cum|

Please leave field empty if you dont want to send a copy.

You can edit the body of the e-mail i prefix and suffix. Customer registration data are automatically
included between prefix and suffix.

All changesareconf i rmed by <c¢licking on the Save button. | f
click on the Cancel button.
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E-mail body for registration confirmation / change of personal details

E-mail heading for newly registered customer:

Thank you for registering in our e-shop.

E-mail footer for newly registered customer:

Find regards, your e-shop.

E-mail heading announcing data editing :

Please find your data recapitulation here:
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E-mail footer announcing data editing :

Eind regards, your e-shop.

2.1.5. d) Forgotten password form

Forgotten password form

E-mail subject:

Forgotten Password

Forgotten password form

Introductory text:

If you forgot your password into our e-shop,

please enter your e-mail address you have used in

registration form, and we will send you your

password.

Here you edit the text shown in the e-mail for sending the password.

All changes are confimed byc | i cki ng on the Save

click on the Cancel button.

tel: +420 596

fax: +420 596

button.
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2.1.5. e) Form newsletter -logout

If you send mass emails to those who are registered to news (left hand side box on your eshop ), you
can add a link to unsubscribe from newsletter. The principle to unsubscribe is the same as in the case
of subscription to newsletter.

The customer enters his/her email address which was used during his/her registration and on that
email address receives a link to unsubscribe from newsletter. The introductory text seen when a
customer decides to unsubscribe from newsletter is editable in: System settings -> Modules setting -
> User-> Newsletter form - logout -> Introductory text .

The link to unsubscribe from newsletter has to be inserted to an email body in: Systems
setting/Module settings/General/News registration/Email body 7 unsubscribe from newsletter and
Subscription cancellation message subject

The registered customers can unsubscribe from newsletters as usualy 7 through their personal
profile, after logging to the eshop.

Form newsletter - logout
Introductory text: To unsubscribe from newsletters from our onlin 4
e store, enter the email address provided durin
g vour registration into the E-mail field. Yo
u will be then sent a link to unsubscribe from
newsletter.
Al changes are confirmed by <c¢clicking on the Save bu

click on the Cancel button.

2.15.f )Linkstologin, possi bly | ogged userEs status
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Links to login, possibly logged user's status
Show watchdog:

@ vesz © Mo

You can choose whether you wish to display the watchdog icon on the top of the shop page.

2.1.5. g ) Watchdog

Thanks to the module called WATCHDOG,FastCentrik users can provide their customers with the
latest information on prices and stock availability of products.

How does the watchdog work?

Thewat chdog application informs customers about the pr
below the level defined by the customers themselves. The user of administration is therefore saved
from the manual process of sending responses by email to those who are interested in information
related to a particular product. The customer simply chooses the product that he or she would like to
be informed about and once the price drops or a change in the availability occurs, the customer is

automatically notified by email. Watchdog can be available on the product detail, product catalogue,
full text searches or in parametric searches.

URL server address and i mplied |ength of watchdogEs |

Watchdog

server address:

Implied length of dog's longevity (months):

[a1]

Server name:
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Watchdog

E-mail title: Watchdog warning [#server name#] on product [# #

commodity name#]

-

[#Fcommedity _name#] will be replaced by product™s name [#server_name#] will be replaced by the server
mentioned above
Message beginning: The following changes occured on [#commodity na =

me#] :
i

[#commedity _name#] will be replaced by product name

Message for "The
products can be
purchased™

stock accessibility of the product has been cha »
nged from ' [#recent availability#]' to '[#curr (=]
availabilitv#]'. It i= possible to order the pr 7
[#recent_availability#]will be replaced by original stock availability, [#curr_availability#] will be replaced by
current stock availability

Message for price drop: price felt from [#orig price#] on [#curr price -

#1

-

[#orig_price#] will be replaced by the original product’s price [#curr_price#] will be replaced by current
product™s price

Me=s=sage for price drop

price felt from [#orig price#] below [#treshold =
below norm: -

#] on [#curr price#]

[#orig_price¥]will be replaced by the original product’s price, [#curr_price#] will be replaced by current
product™s price, [#trezhold#] will be replaced by the price limit
Message on longevity

expiration and item
deletion:

The item has expired. The item was deleted. &

The server address must be entered as it is used to generate the URL address of watched products.

Another item to be filled in isthe wat chdogEs | ongevity. This is
products will be watched. Once this period expires, the guarding will be cancelled and the customers
will be informed about this fact by email. The default is set to 6 months. Server name (variable) i can
be used e.g. as the headline of sent email.

In case of a price change or the availability change of watched products, the customers are informed
by email. The texts which are additionally sent to customers can be edited in this section.

2.1.6. Order
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2.1.6. a) Cartcontent 1 product registry

Cart content - product registry

Editable text in the shopping cart:

Above the list of all products in the shopping cart you can use text (using WYSIWYG editor) to provide
customers with important information. This text is useful , for example, in cases when you wish to
inform the customers about future sales, free gifts, discount s if they register, information about
delivery and much more.

2.1.6. b) Heure ka 1 verified by customers

Heureka - verified by customers

Unique key of your e-shop:

If you wish to receive an independent evaluation of real customers of other e -shops, or even yours,
you can get this informati on from Heureka. You need to registrer at www.heureka.cz. After registering
you will receive a unique code which needs to be inserted to the administrati on. Registration and the
use of services are free at FastCentrik

2.1. 6. c) Order editing in the administrat ion

Sending e-mails when changing order states. When an order is processed you can inform customers
using this informational e-mail. You can also choose if you wish to add the order as an attachment to
the email.

You can turn on/off this service and set the header and body of the e -mail.
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Order editing in administration
Send e-mail when order is processed: i Yes @ HNo
Add the customer's order to your email as an attachment : @ Yes ® Mo
E-mail header: order no.[$#ord#]

Chain [#ord#] will be replaced by order number.
E-mail text:

Order no. [#ord#] was processed and dispatched.

Chain [#ord#] will be replaced by order number.

Package monitoring : Order tracking: <br>

"Package monitoring' field allows you to edit text that goes to a customer by email. T his email is sent,
together with a URL for tracking the shipment, once t he st atus of Pecessedr der ch
(on condition that a URL is entered in Delivery method setting and Parcel Number in Order setting).

Al changes are confirmed by <clicking on the ,Save bu
click on the Cancel button.
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2.1.6. d) Send order copy by e-mail

The customer is informed by e-mail, that his/her order has been received. You can edit the text that is
shown in this confirmation e -mail with the copy of the received order.

You can setthe e-mail address for sending a copy of the confirmation e -mail.
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Send e-mail order

E-mail subject: Order

String #ORDER_ID#] will be replaced by orders number.
E-mail message text:

Thank you for your order. =

Send a copy to:

Please leave field empty if vou dont want to send a copy.

Email message to pay:

To pay, use the link: [#URL#] -

String #URL#] will be replaced by address for payment
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Default supplier email
address:
Email subject To supplier: Order MO. [#0ORDER ID#] from partner’s e-shop -
String [#ORDER_IDs#] will be replaced by orders number.
Email text to supplier:
We are forwarding order NO. [#CRDER ID#] to be processed. -
- %
String [#ORDER_IDs#] will be replaced by orders number.

The next field here allows follow-up payments of an order via payment cards. If a buyer does not pay

for his/her order immediately after order process through the payment gateway this can be done later

thanks to the text and a link which will be send to a particular customer if this field is filled in. The link

gives the customer an access to a unique e-shop site with all the necessary data concerning the

specific order. The website also contains a list of all authorized payment gateways; customer can

therefore pay through a different communication c hannel s (for example if custon
expired).

The field Default supplier email address, email subject and email text can be entered if you wish to

send a copy of an order in PDF format to a specific supplier. To send an order in PDF it is further

necessary to confirm this by clickingonafi Send order to supplier in PDF for
find in Orders/Edit.

Al changes are confirmed by <c¢licki ngakeanydhdnges Save bu
click on the Cancel button.

2.1.6.e) Print order

After an order is made, a window appears with the possibility to print the order. Items that are shown

in this order (address, bank account, etc.) can be set up here.
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Print order
Owner - company: MetDirect
Owner - street: 23 Woodward St.
Owner - town: Bradenton
Owner - post code: FL 34203
Owner - country: LUSA
Owner - Trade ldentification Number: 12345678
Owner - VATIN:
Owner - telephone: 1888_882 2026

Owmner - fax no.:

Owner - bank account:

Owner - bank institution:

Print order

Owner - legal annex: Company is registered with Trade Register at © =

strava Regional Court under file 25315, sectio =)
n C &
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All changesar e confirmed by <clicking on the Save button.
click on the Cancel button.

2.1.6. f ) Transportation and paym ent methods

Here you can edit the text shown to non-registered customers, when an order is being processd. You
can use HTML editor.

Transportation and payment methods

Information text upon unregistered user's order:

<p>PERSONAL INFORMATION PROTECTION:</p> <p>All information prowi +
ded by customer are subject to Personal Data Protection &ct 101 o
f April 4, 2000 on the Protection of Persomnal Data and on Amendme
nt to Some Acts.</p> <p>0wner of these webh pages (who iz also th
e e-shop owner) is2 the administrator as well as processor of pers
onal information by course of the above =stated law. These pages c
ontain wvalid identification details of the electronic shop owner
and up to date contact list for customer relations.</p>

Al changes are confirmed by <clicking on the , , Save bu

click on the Cancel button.

2.1.7 Payment

2.1.7.a ) Moneybookers payment method

Moneybookers is a payment method which allows any customer with any email address to safely send
and receive online payments and in real time. Implem entation of this payment method is free of
charge.
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Data obtained from Moneybookers needs to be added to your administration. Enter the fields:
Merchandiser email i compulsory and other optional information such as: Merchandiser ID or Secret
word. There is also a possibility to create an email which will be sent to those customers who pay
through Moneybookers.

Moneybookers Payment Gate

Merchandiser E-mail:

Drata will be obtained from Moneybookers. This item is mandatory.

Merchandiser ID:

Data will be obtained from Moneybookers. This item is mandatony.

Secret word:

Please insert the secret word yvou have set in Moneybookers administration here. This item is mandatory.

Sending information about a processed payment by e-mail:

Information on Moneybookers payment transactions will be sent to the e-mail above. This item iz not
mandatory.

Thereisalsoapossibii ty to create a fiMessage s g Ndsagebentafter a pay me
a processed paymenti né AVlessage sent after an unprocessed paymenti .
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Moneybookers Payment Gate

Message sent after a payment cancelation:

Your payment was cancelled.

Message sent after a processed payment:

Your payment was processed.

Message sent after an unprocessed payment;

Your payment was not processed.

Al l changes are confirmed by <clicking on the Save bu
click on the Cancel button.
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For proper functionality of this method, it is necessary to assign this method to a specific payment in
the administrat i oxnPaymérsmethbde>nPaynerit darndso.g s

Payment cards : D eKonto payment gate

|:| Pay3ec payment gate

] PayPal payment gate

l? Moneybookers payment gate - Ewallet

D Payment gate Moneybookers - payment cards

2.1.7. b) PayPal payment method

Unlike the traditional payment gateway where the client has to directly enter his/her credit card data
every single time, this method differs. When you use this method, you enter all the data only once
during a registration into the www.paypal.com system. This module is available free of charge in
FastCentrik

Data obtained from PayPal needs to be entered into the administration. Use the boxes: Seller
identification and E-shop name (name which will be inserted at the beginning of each transaction).

Payment by Paypal

Seller's identification:

PayPal I or e-mail attached to the PayPal account

E-shop's name:

It will be added to the beginning of every transaction’s description

Identity Token:

Al changes are confirmed by <c¢clicking on the Save bu
click on the Cancel button.

For proper functionality of this method, it is necessary to assign this method to a specific payment in
the administrati oxnPaymermethodke>m Beaeywnmd mtgscar ds o.
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Payment cards : [7] ckonto payment gate
|:| Pay5Sec payment gate
PayPal payment gate
|:| Moneybookers payment gate - Ewallet
D Payment gate Moneybookers - payment cards

2.1.7.c) Payment method T icons

If you want to show payment method icons in the left column, you can set it here:

Payment method - icons

Show only used payment icons: O ves O No

All changes are confirmed by clicking on the Save button. | f you dondt want to make

click on the Cancel button.

2.1.8 Transport

2.1.8. a ) Data import

You can get information about transport via emails. In this section you can edit an email body
regarding a successful or failed transport.
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Data import

Email address of recipient:

Sl S s L Successful import to database [#nameDatabas:

Chain [#namelatabase#] will be replaced by name of the database.

E-mail body in the successful transport:

Import to database [#nameDatabase#] from [#date#] was successful. #

-%

Chain [#namelatabase#] wil be replaced by name of the database and chain [#date#] will be replaced by
date and time of transportation.

5end email with the successful transports: i Yes @ HNo

E-mail header in a failed transport: Failed impun [#namel]atabase#]

Chain [#namelatabase#] wil be replaced by name of the database.

E-mail body in a failed transpor:

Inport to database [#nameDatabase#] from [#datef] failed.

- %

Chain [#nameDatabasze#] wil be replaced by name of the databaze and chain [#date#] wil be replaced by
date and time of transportation.

Send email with a failed transportation: i Yes @ HNo

ZELENA LINKA
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An administration user defines the email address on which all information about an import is sent. The
user can also define the text of individual emails and choose at which opportunities these emails are
sent: Send only when a transport is successful, Serd only when a transport is not successful, Send
with every transport or Do not send.

This functionality can be used by customers who are connected to an economic system or who import

data manually from a universal XML.An Error messages canthen be sent to, for example, suppliers of
such system or XML administrator for exploration.

2.2 Display Settings
E Appearance setup }

2.2.1. Favicon

=

H;f Favicon

Here you can load your favicon from your local folder. This favicon will be shown in the browser next
to the title of your shop and will be displayed to customers in their favorite folders in browsers.

Favicon has to be created only in ICO edit anditsname has to.be Afavicono

File: Browse...

From the menu System settings / Display settings / Favicon choose the browse button to locate y our
favicon and click the open button. The path of the favi con wi | | be s howalickthe t he
Save button. If the fileis s av ed, confirmation is $hown (AFile has

DEMO EM - Fitness supplements

2.2.2. Pictures inthe shop heading
E Pictures in the e-shop heading
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Here you can set your own design for the heading of your shop. You can paste your own logo,
background and banner.

You can seethe current design of the heading at the top of the screen.

Preview:

Add to favourites Website map

. shoppinglcantd
= NS

Login Register Forgotten password
N v/ i/

—
-

57

OG-0

Home

Background (770x132 px) mobile_phones/background.png a2 X
Logo mobile_phones/logo.png & X
Banner mobile_phones/collage_png = X

You are able to change the logo, banner and background (graphic collage) and its positions. By
selecting the item you are able to move each graphic part.

You can changethe background. File manager helps you to choose from many existing images or you
can load your own images. You can read more about File Manager in part 4.5.

If you already have your desired image, click on it and then click the Transfer
. _
Image button in the top right corner.
A There is also the possibility to move images to the position y ou wish. Just use the
arrows to move them.

When clicking the save button, your heading graphics are saved and it is
immediately seen in the shop. Saving confirmation is shown as well in the top right corner. The entire
upper collage i background, logo and banner i advert is on the homepage.

2.2.3. Color scheme set up

._%J Colour scheme set up

Here you can set your own colors for the shop. It is possible to choose from several predefined
templates and adjust them. You are free to create and save your own templates as well.
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Select colours

Add to favourites  Website map Shioppingfcanty =

Login Register Forgotten password
i

Page background

—_— Z \ \ / Your shopping cart contains
FFCT4F =1 - . N 0 tems
Py _— 2 \ ‘ S 7 i
Shop background \?‘ w o F 75 BN - in total price of
~ s 4 USD $0.00 vith vaT
|[FFFFFF - | LoS0- ey ,
-~ W ‘ 1 . Show +  Delete
Boxes background / / //’ ¥ - 2 T cant X cart
AOEFDF : J Home
Background 1 et for Hi
C4A838 Categories v
N News
Background 2 Audio-Video
174175 o] | =
Ink 1 —
2F332 = NetDirect colour schemes || User colour schemes |
Ink 2 NetDirect Violet CellPhone PC
FFEBAS ; ST T RS NS b e |

You can see current shop template in the right upper part. All color changes you applied using t he
color mixer in the left column are seen in this part.

The right bottom part is divided into 2 tabs. The first tab includes color schemes that can be adjusted
and the second tab is used for your own saved color schemes.

There are items for choosing colors (color mixer) in the left column. Each item with a selected IEI
color can be change by using the dotted button .

Sliding the color scale allows you to choose from thousands of colors. A circle in the color field is used
for adjusting your desired color. Click the cross mark in the top right corner when right selection is
made.

Cl i ApRlycfiol or s t o t h ebutormto gee pow thes shap widl be colored. No changes are
applied to the shop for the public at this moment.

Background 171 changes the background of the order basket box, color of the text and numbering in
the Bestsellerstable.

Background 27 changesthe background of the product items, color of the category name.

I f you donot choose from our pr e d eliange endl saveotheser schem
schemeswitht he A Save ubkuton. Yeuale themgprdmpted to give your own name for your

color scheme. After the name is inserted, click the Save button. Your new color scheme is shown in

t h &seficolor schemeso tab.

To apply a color scheme and graphic changes for your shop to the public, click the Save button.
Saving confirmation is shown in the top right corner.

2.2.4. Product detail boxes layout

E= Froduct detail boxes layout

You can change the location of the boxes (Related, Alternative, Also purchased, Text advertisement)
for the product detail layout. Choose from predefin ed combinations of layouts.
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Legend:
4 - atternative products
R - Retated products
AP - fls0 purchassd
T - Text advertissments

=]-]>

23. Userso6é rights
éE’Users rights

You can create unlimited numbers of administration users and set them rights only for specified
operations. For example, rights for inserting products can be applied to co -workers. Their operations
can be | imited and they dightsdt see other administratio

Users User's detail

\#I

F demo demo
b test Test > Surname:

User's properties:

Name:

b user Universal
Login name:
Password:

Verification password:

Entered password is not sufficient.
Help
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Users User's detail £
User's properties:

b demo demo Name: |Test

test Test
» x surname: [test

b user Universal
Login name: |test
Password:

Verification password:

Rights for individual items:

=

System settings
Modules setting
Appearance setup
Favicon
Pictures in the e-shop heading
Colour scheme setup
Product detail boxes layout
Users' rights
VAT codebook
Delivery methods
Payment methods
Delivery/Payment linkage
Delete cache
Locks editing
Watermark in pictures

Text editing

HEOO0OO0O0OOOoO0Oooooono=®
FEOO0OOOOOOO0OOOOOO

Ooodoooooooooooooon =
Oodoooooooooooooonoe

Articles v

Rights definition:

R - Right= for dizplaying page with included data

W - Rightz for data entry included on the webpage or proceed with action (does not automatically include rights for adding
and deleting)

A - Rights for adding itemn (has to include the rights for entry at the same time)

D - Rightz for deleting item (has to include the rights for entry at the same time)

If you are logged in as a Universal useri user with all rights 7 you can create other users and set
them various rights.

To create a new user for administration choose System settings / User rightsand click t he #ANew User

button. EEesihlet
A list of existing users is shown in the left columnbel ow t he fAbudon. User 0O

For the new user you need to fill in: Name, Surname, User Name andPassword. You can usethe help

link for password creation. The password must be retyped in the Confirmation Password field.

Below you can set rights for the menu which should be available for the new user in administration.
Clickthe Save button.

The new user is shown in the user list. You can remove the user by clicking the red cross mark.

User Log out is made by clicking the orange cross mark in the top right corner. Confirmation is shown.
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2.4. Delivery methods

dp Delivery methods

In the order process the customer is asked to select a delivery method. In this menu you define the

Name of the delivery, display a short description in the detail s of the basket, a short description (when
we wish to add additional information to the payment method), URL for monitoring the location of the

shipped products. Transport code is used for the internal needs and the needs when an e-shop is
linked to a supplier. This code is not mandatory. You can further enter a text, which can be inserted

as a variable quantity into an email send while an order is processed (the text can be entered in the

System Setting/Module Settings/ Order/ Order editing in the administration). The delivery method can
be bl ocked by c¢ hBlake didis choice ensa@gtie ddiivery method cannot be used
anymore. You can specify which delivery method is shown as default, set order and prices.

Delivery method:

P - T Ex Show short description in the shopping cart detail:
2. standard - post office X " pRing "0
¥ 3. DHL E x Brief description:
URL for shipment monitoring:
Delivery Code:
Text e-mail confirmation:
Block: =
Initial for this language: [ (standard - post office)
Sequence: 0
Price VAT For free over (without VAT)
usD: o 0% - 0
. . ~ . R
To create a new delivery method clickoniNew del i very met hodo

A new empty form is loaded, fill in data and click the Save button. If you want to cancel this process ,
click the Cancel button.

2.5. Payment methods
3 Payment methods

You can define and use various types of payment methods for on-line shopping. Payment methods
are represented by icons shown in the shop.

In this menu you define : Name of the payment method, bank account number, type of payment.
You can setthe order of payment methods, set if the method should be blocked.

You can determine which type of payment should be set as default. You can set the description
(choose if you wish to show this description in the shopping cart detail s), image or icon of the
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payment method that will be shown in your shop. An article about payment method s can be added to
the icon or name of the payment method.

Payment code is used for the internal needs and the needs when an e-shop is linked to a supplier. It
is not compulsory to enter this code.

There are two items that determine PeySec or Ekonto debit card. To ensure a correct payment using
debit cards you have to set Payment Gate for PaySec andEkonto. These fields have to be filled in
System settings / Modules settings / Payment / Payment gate Ekonto or Payment gate Paysec.

Hame of payment :
ey

Account number :
£ 4. Credit/Debit Card payments via i 2
Moneybookers favnsiiiveet ... -
| 2. Moneybookers eWallet X Sequence:
[ 3. Paypal (Credit/Debit Card) X Block: []
¥ 4. eKonto Online Raiffeisenbank i X

Czech Rep. Initial for language mutation : 7] (yoneybookers elallet)

Show short description in the shopping cart detail : 7]

Short description :

Logo: =

Article link :

Povolit pfi cené objednavky od : o vso

Payment cards : [T ekonto payment gate

[ Paysec payment gate

[ payPal payment gate
[Clmoneybookers payment gate - Ewallet
=1

Anewwayofpayment i s created by clickibut@n.Iélay of p

A new empty form is loaded, fill in the data and click the SAVEbutton. If you wish to cancel this
process click the Cancel button.

I E S | = |
Save |

2.6. Delivery /Payment Linkage
‘_P_‘ Delivery/Payment linkage

It is used for connecting payment methods and delivery methods together. You can set more delivery
methods to one payment method or you can set no delivery methods to other payment methods as
well (for example, an in person collection).

Please make surethat you create connections only with the possible payment methods and delivery
methods. It is up to you which combinations you offer to the customers. Combinations are set from
the select box payment and delivery methods.
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Delivery/Payment relationship

Delivery methods: Payment methods: Initial:
| post office V| | cash on delivery V| {:}
| perzonal collection b | | cazh on delivery hd | {:}
| post office V| Moneybookers Y| {:}
| perzonal collection b | Moneybookers W | l@}

Hew relationship z

It is possible to set a default combination that is shown to the customer first.

To create a new combination click on the fiNew Combination 0 button. '.

A new empty row is shown, select from options and Save. g

2.7 Delete Ca che
@ Delete cache

Cache s the data memory that speeds up displaying your shop to the customers. If you are making
changes in administration you have to clean this memory to show changes immediately to the
customers.

Cache is a memory which stores data from the shop database. Due to that, shop pages load very quickly_ If
you make any changes in administration (e.g. menu, text category or products amendment), it is possible that
no changes will take place on the website immediately, because the shop is displaying data from cache. In
this case use the ,Delete cache” button.

Deleting cache has temporary influence on shop performance, therefore resort to this operation only if it is
necessary. Cache is automatically cleared without your intervention every two hours.

2.9 Transports errors

All clients using an automatic connection to an external supplier, economic system or imports through
administration now have the opportunity to control the process of imports. In case of found errors
(typically product duplicates) it contains the list and transcript of conflicting data.
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XML validator was programmed for those who import date from XML. It is an easy tool which validate s
source XML file. If the input file contains errors, validator extract s them. You can then make sure that
before the actual import, all data are all right. XML validator can be downloaded from here: coming
soon.

What to do next when the XML file is not valid?

If there is a notification about errors with imported data, you can download (from FastCentrik
website) XML validator and use it to control all the XML errors. As a result the overview of all specific
errors of an XML file is released. The e-shop user then gets all the specific information to make
changes inan XML file and tries to import data again.

How to use XML validator?

If you wish to detect specific errors, insert an URL address or name of the file which contains an XML
error to an XML validator text box. From the drop down menu select a type of import that concerns
XML (category, price of product, etc.) . After that click on the fivalidate 6 b ut t wait forathe dst of
errors to appear. If the XML file contains more than 100 errors, an automatic interruption of validation
occurs.

The most common causes of XML errors include that some of the mandatory elements are missing or
that the elements data type is not right. These causes can be revealed by XML validator and you can
then be directed and correct them.

2.10 Watermark in pictures

|E Watermark in pictures

You can set the text that is shown in the product images. It is used as protection for copying the
images from your shop.

Watermark in pictures: HSEUE]
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- Articles

FastCentrik allows you to create and insert articles into several sections of your shop. Articles can be
easily created and inserted to various parts of your shop. You can allow or disallow their visibility to
specified groups of customers, set the date of release, date of expiration, etc. Articles are created in
HTML editor (WYSIWYGI What you see is what you get). For additional information about working
with the editor see part 7.1.

The articles can be inserted to the sections of the shop shown in the left column. For example , Menu,
Information box (about shopping), News, Welcome articles (for Homepage), Not sorted articles.

=
menu 2]
| ® Home KX
[ 1. information for you E‘ x
| @ News X
free articles A
| Free article X
welcome articles A
[ Textfor H1 WX

OSTRAVA

Article ﬂame:|

URL adresa:

Categorization:

Sequence:l:l

Shenw: @TD all visitors O Only to unregistered O Only to registered
Do not show article: [7]

URL for red\ra:tmg:|

RO T = 0:00 ¥ |_optional, if not selected, article will be published immediately

Expiration date: |

‘| 0o v | - Optional, if not selected, article will be published continually

Picture:|

|

Annotation:

Body:

=k
o v i E =~ TR
=i i = = )
- | Fort - Size -T-- éﬁ.
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B

i\[
£

@ Home

X

[’(

infobox

1. Information for you

\ﬂ
B x

new arnvals
@ Hews

&

free articles

Free article

ﬂ\
o OBES

[

welcome articles
[ Textfor H1

SEO title:

s
X

The SEO title is a browser window title. The Title content is extremely important for browsers. If the field is not
filled in, the title will be automatically compiled from a category name, parent categories (if a category has them)
and also a shop name, which needs to be entered in the System settings / Module settings / General / HTML
heading / SEO title - shop title. Therefore you don't need to enter any title as the system will take care of it, even if
the field is left empty. You can nonetheless adjust your SEO title by overwriting.

SEQ description:

The SEO description is important for the search engines. It should include a textual description of exactly what
could be found in the category by user (e.g. In our e-shop you can find wide choice of ...). If not filled in, the
description will be compiled from a category name and automatically generated into a HTML page code. Part of the
text from the “Introduction description” field will be added to the generated description — see in the form below.
Therefore you don't have to fill in the description as the system will take care of it, even if you leave the field
empty. You can nonetheless adjust your SEO description by overwriting.

SEO keywords:

SEQ keywords are important for search engines. You should fill in key words, which express offered products
fundamentals in category and which you expect users to search for. Keywords should be separated by commas.

If not filled in, keywords will be automatically compiled of category name and parent categories (if category has

them). Therefore you don't have to fill in keywords as system will take care of it, even if you leave field empty. A
You can nonetheless adjust your SEO by overwriting. v

—_—

Content of the sections can be shown by clicking the arrow symbol. .

Category Tree structure can be created only inthe Menus ect i on. $&yamshhatithe Gategory
includes one or more sub categories.

Clicking on the Article Name shows the content of the article on the right side. ¢
You can delete the article by clicking the red cross next to the article name. You can allow or -
disallow visibility of the article by clicking the checkbox before the red cross. The green mark W X
means that the article is visible. The red cross means that the article is invisible. X X

To move an article to another section click on the article name, move the cursor to the arrow
scale on the left side, click and hold the left mouse button and move and drop the article to the
desired section. The horizontal orange line shows you where the article will be dropped.

e
¥

New articles are created by clicking the button New Atrticle. #

An empty form will appear on the right side. Insert the Article Name. The URL address is filled in
automatically. Use the button Category Tree structure for a category selection. The location of the
article is selected by clicking the main section name. If you want to insert an article as a submenu to IE'1:5'-
the Menu section, click directly on the item in the Menu section. The selected position is automatically
added to the location field.

Ordering can be set by number or you can leave this field empty and use the drag and drop method
instead.

Radio selections are used for setting visibility to all customers, not registered customers or only
registered customers.

Checlb o x 7 Do n 6is us&litoshjld aatigles for all customers.
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If you want to redirect the article after clicking the article name to another URL address, fill in the
target address to the field URL for redirection.

You can publish the article on a specified date and setthee x pi r at i on dat dahe El you don
Publish date, the article is published immediately. Using the dotted button The Calendar will
be shown to make the selection easier.

An image can be inserted to the article. Click the o} Image Manager button to select and insert
your image.

A short description of the article can be written int o t h e AnfiotatiohodDetéiled information is
written into the field Article Body. Use HTML editor to edit detailed information.

At the end of the arti cle there are fields dealing with SEO i Title, Description, Key words. This
information is used by search engines.

Save created articles by clicking the Save button. [EEeeAaTs
Introduction ar ticles are used for editing homepage information.

You are free to create not sorted articles (section Not Sorted Articles). These articles are not seen in
any box and can be used as additional information in another article. Connection is made by a
hypertext link. (URL of the Article can be found in the section Not Sorted Articles).

Internal Hypertext links (links through your shop) should consist of "/article_name/number/ ". External
l'inks must be written with prefix Ahttp://f.

Warning!

It is not recommended to insert to the article body texts copied straight from MS Word or Open
Office. However, it can be done from Notepad. Applications such as MS Word or Open Office use
many formatting features which significantly increase the size of the resulting code. We recommend
inserting of a pure text first, without any format and only then use HTML editor tools. This procedure

will ensure that the text will be in compliance with XHTML and will rightly display on every web
browser.

4. Content section

& Product editing

?ﬂ Store accessibility codebook

L”j Units codebook

% Category

Eﬂ Farameters )
{jfr Producers

&} Picture manager

F'. Import data from Excel

(% Import XML
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4.1. Product editing
| Product editing

Each product has its own editable card that is divided into several tabs.

4.1.1. Basic item description
The first tab in the product card is Basic Product Items.

J Basic item description ” Units " Additional pictures ” Link to files " Additional parameters " Related products " Alternative products ” Price for customers' groups ]

Title:

Item code:

EAN:

Product code (e.g. ISBN):

Producer:

ol ol
x X

Category: T
Warranty conditions: months
VAT: 20 % M
Remaove: [O] Template: [
Stock accessibility: on store - on store h
Initial subscription: unit

Minimum subscription:

ks

Special offer: [0]  New products (manually): [[] We recommend: [

Bestsellers (manually): [ in category [C] in the shop
Show on Facebook: [0

Discount:

@ add together discount with price levels
@ use discount for all shoppers without regards to shoppers' price group classification

Maximum product discount:

Annotation: -

Description: - %
=

Picture: =

m [

In this tab you are inserting the Name of the Product, Code of the product that has to be unique. EAN
and ISBN are optional.

The producer can be chosen. Each product has to be inserted in at least one category. Choose the
category by clicking the w7, button ACategory tr e edahesdectadacdtegarye 6 and
by clicking the save - button.

Set the guarantee period in months.
Set the VAT value (you have predefined choices inthe select box).

Selectthech e ¢c k b 0o x fidRlg ihyoude dot wish to display the product in the shop.
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Thecheckbox @7 cmplate i used to create predefined product templates for other
products. If you are creating other products you can load the predefined template by c 1 i cki ng #AFr or
t he T e nopthaboteom right side. The number of created Templates is unlimited.

By using templates you do not waste time typing the same information for similar products. The
number of templates is unlimited.

Templates include these saved items: price, annotation, description, category, manufacturer, links,
files, alternative and related products, product parameters, etc. You can select if you want to load all
the items from the template or only product parameters.

123456 Product Name B ]

The next item in the Basic Item tab is Stock availability. This item shows the producté availability (for
example on the stock, available in 2 days, call for availability).

Setting a humber in th e delivery field sets the number of the usual delivery amount. This item can be
changed by customers during the ordering process. (For example, it is used for selling tires).

Minimum subscription i this sets the minimum amount of pieces (or other units of measure) which
can be ordered. This item cannot be changed by customers. If the customer chooses to buy the
number of units below the set limit, the purchase will not be possible.

Checkboes - Special offer, News, Recommended Bestsellers are checked if you want to display the
products additionally in these specified sections. It is also possible to directly on the product card
determine the order of attributes which further affect the order of products displaying on the main site
of your e-shop.

Special Offer. If checked, the product is shown in the Special Offer column.
News:. If checked, the product is shown in the News box on the homepage.
Recommended If checked, the product is shown in the Recommended box on the homepage.

Bestselles in category (manually inserted): If you allow fiManual selection for Bestseller® in System
settings anBestsellersio khd o0 at & gi® mayked, the product will be displayed in the
specified category in the Bestsellersbox.

Bestsellersin the shop (manually inserted): | f y o u Manual selectiofi for Bestsellers in System
settings an 8estsellesst k b dsh e As snarkeg, ithe product will be displayed in the
Bestsellersbox (Bestsellers from all the products in the shop).

ModuleAShow on Fac eynotodxpoi grddicts fiosn your es hop on your Facebook profile.
If you wish to present the particular product on Facebook, tick the field. This product will be
automatically transferred on Facebook to a bookmark called AS h o fwihich we will create for you). If
you wish to implement this module to your eshop, please create a ticket through HelpDesk
communication application.
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The discount field is used for setting the discount in percentage rate. This discount can be added
together with the discount in the pricelist or can be replaced for the discount in the pricelist. You have
to make a choice using the radio buttons below the Discount field.

Maximum discount on products is the maximum possible discount, which cannot be exceeded by any
other combination of discounts i apply to all products on the e-s h o p . Together with the
di scount accor di nagtributecarabe usadas shown im the example below:

Let Es ptheesituationdwhen a producer or a sup plier XY, whose products are sold on your e-

shop, offers one pr oduct as a HAspeci al of ferdo with higher
customers with a significant discount. Simultaneously, you wish to keep watching other products from

the producer XY on a set fimaxi mum di scount on the producero

That is why you tick t h e at tmaxintum tiscourit according to rangeod on the Producer card and

enter the f ipoduttdiScoumt®onitiha Rroduct editing card. After this you do not have to

contr ol the fAmaxi mum di scount on the producer o any mc
product discountdo f uncti on.

Company: Street:
First Hame: Municipality:
Last Hame: Postocode:
Telephone: Bank account:
Fax: Trade identification number:
E-mail: VAT IN:
VA Discount (%)
Picture: x IE' Max. discount (3:):
Max. dizcount according to range: |:|

Tick the AMaxi mum di scount according to rangeo field
discount can be for example 40%, meanwhi | e on the Product editing <car
product discount 0 as.Theoekultifjgsisceuntrmayxttien e higher thanedt()% but

will not get over 50% - as this is watched by the Maximum product discount function.

Bestsellers (manually): |:| 868  in category |:| 9989 in the shop
Discount: o

@ add together discount with price levels

@ use discount for all shoppers without regards to shoppers' price group classification

Maximum product discount: |50 |,

Annotation: This lovely earrings remind of spring.... -
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Field Annotation is used for writing a short description of the product. The maximum
length of this text is 150 characters.

L]

Detailed information is written in the Description field. Use HTML editor to edit your text. If you do not
enter any text, system automat ically generates text consisting of the product title and SEO keywords
i shop pages (HTML heading).

An image can be inserted using the Image manager icon (see part 4.5 working with Image  {&}
Manager.). You can select from the list of images or load your own image.

4.1.2. Units

In the administration, it is first of all important to set the store accessibility codebook (can be found in
Content Section / Store Accessibility Codebook).

Additional setting of the units is done in the particular product card!

[ Basic item description ” Units H Additional pictures " Link to files " Additional parameters " Related products ” Alternative products ” Price for customers' groups

can be placed into a gt allow decimal
the price is per: test - inte a shopping cart: o
e p T u shopping cart: @ numbers |:|
More units
unit relation to price unit  can be placed into a default for placing allow decimal numbers  edit delete
shopping cart  into a shopping cart
Piece = 2 * test B [ & X
Pallette - - 4 ¢ test 0 0 & x

|

Inthe i Un i $estion we define the following items:
Price’ listed as a basic unit to which the price of a product is further related.

Can be placed into a shopping carti it determines whether products with this unit can be put into a
shopping cart.

Default for placing into a shopping cart i in cases when there is more than one unit defined. We can
choose the one which will be preferentially offered to a customer (when inserting a product into the
shopping cart).

Allow decimal numbers i this function disables or allows the purchase of units which are not whole.
fiMore unitso 1 this allows us to add additional units. The definitions are the same as mentioned

previously plus one more i relation to price unit. This setting allows multiple prices of a basic unit.
There is also a possibility to edit or delete a unit.

OSTRAVA PRAHA ZELENA LINKA



NetDIRECT

71 /118

4.1.3 . Additional pictures

Additional images can be loaded and attached to the productin t h e Adalition & | i mahg éss 0
suitable for showing different view s of the product or its variations or detailed parts. The number of
additional images is not limited but their size and measurements have to be adjusted. Allowed formats

are .JPG, .PNG, .GIF.

[ Alternative products I Price for customers' groups ]

Basic item description ] Additional pictures [ Link to files I Additional parameters I Related products

Preview Description File

| | @ x
| | @ x

To insert new additional images c | i ¢ k t hbattonii \IM'. Use Image

Manager to load and insert images. Write a description for each item. Unlimited additional =
images can be attached to the product.

4.1.4 . Links to files

You can insert an unlimited number of files to a product. It is suitable for technical documentation or
other documentation in Pdf format etc. These files are shown in product detail.

[ Alternative products Price for customers' groups

Basic item description I Additional pictures ] Link to files I Additional parameters I Related products

Link text: File:

I | Bx
[ Woxtink.. |

To insert new additional imagesc | i ¢ k t tbattoni m Files can be selected

using the List icon. It is importantto fill int he i t e m ihatissHowntinetketsibop as a
E.;l hypertext link to the file. Unlimited files can be attached to the product.

4.1.5 . Additional parameters

You can create parameters for the product that help customers to order the right variant of the
product.
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The creation of the product parameters is done in the menu Content part/ Parameters .
This chapteris described in part 4.4.

Alternative products Price for customers' groups
Basic item description I Additional pictures I Link to files I Additional parameters I Related products
Sequence Parameter name Optional Sequence Values Unit
|1[][]| |Cc||c|r vl | |blue v|x

[ Addtoparameters |

To add a new parameter click on the New button. . For the field Parameter
Name select predefined parameter E from the select box.

If you want the parametertobeopt i onal, you have to check the option

Parameter values can be added either by choosing the values from the select box or by clicking on the

New button. The list of existing values is shown and you can select one of them or you can
use the New button to create and add new parameter values. Confirm your selection by clicking on
the Save button.
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Value search:

B search

Title

[tems:4] 1

1
blue
red
white

[ltems:4] 1

New value: |

| Save || FEscape

Click on fAdd to parametersoto apply parameter values to the product.

. 0 " |
To add other values to parameters uset h &lexf button.

A new parameter is created by clicking the ii N e Wubton.

If you want to make any changes in the parameters and their values, always use t h eAddfio

parameterso button.

4.1.6 . Related products

Related products can be added to each product.
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[ Price for customers' groups 1

Basic item description |  Additional pictures | Link tofiles || Additional parameters T Related products T Alternative products

Item code: ltem name:

[ =

Usethe fiNextre | at e d puttandowaddt néw related products.
Hext related product...

Clicking on the item list @ shows the related products:

item search: ring|

EG1 Gold Earrings

Select one product from the list or use the search field to search for products by name or ID. Press
the send button to get results. Unlimited related products can be added to the main product.

4.1.7 . Alternative products

Alternative products are shown in the product detail. Customers have a choice to purchase similar
products without searching through the shop.

[ Price for customers' groups ]

Basicitem description | Additional pictures | Linktofiles | Additional parameters | Related products T Alternative products

ltem code: Item name:

[ =

To create a new alternative product click the iNexta | t er nat i buttonpr oduct o

Next alternative product...
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The list of products is shown by clicking the icon.

ltem search: ring

Code Name
EG1 Gold Earrings

Select one product or use the search field to search for products by name or ID. Press the Send
button to get results. Unlimited alternative products can be added to the main product.

4.1.8 . Price s for customer groups

In this section you set product price s and common prices.
A pricelist creation is described in part 5.1.

Global discount, product discount, manufacturer discount and specified pricelist discounts are counted
together.

The maximum discount rate is limited by the field maximum manufacturer discount or maximum
discount. If both are given, th en the lower discount is used as the maximum discount.

[ Basic item description T Additional pictures T Link to files ][ Additional parameters T Related products T Alternative products ]

Price for customers' groups
Pricelist Basic Discount Entered Displayed data
Title Currency price global products producer | pricelist producer | max price displayed displayed discount discount regular
max price | price with % amount price
without VAT
VAT

w0
default usD 0% 0% 12 % 0% 0% % 880.00 USD | 1047.2 USD 4.8 % 52.8UsSD uso

pricelist 100 290.3

one UsD| 1000 0% 0% 12 % 20 % 0% % l:l 680,00 USD| 809.2 USD 26.4 % usD

Final price = basic pricei (total discounts) %
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If the Common price is higher than the Given price it will be shown in the product detail. The discount
is shown in percentage rate and in the currency as well.

4.1.9 . Searching for a productin administration

. - |
Search: |’[ESt |Q

Filters &
Filter by pricelist: |:|
default
pricelist one
F Unsorted
F Inactivated
F Templates
¥ Promotion
F Recommended
F Bestzellers in category (manually)
F Bestzellers in e-shop (manually)
k New arrivals {manually)

@ Audio-Video
=

& Jewelry

The left column in Product Editing is used to sort and search products that you want to edit. It is
possible to search by Product Name, Id, Sections or by Categories.

The Search field is used for full text searching. Results are shown on the right bottom side. If you
select one product, its data is shown in the product card in the upper part and you can edit the
product. You can use the Edit icon located next to the product name in the product list to start

editing.
e
2

You can sort the products by selecting sorting sections as well. Products in the Not sorted section are
saved in administration but not inserted to any category. Excluded products are all products that have
the Excluded field checked and therefore not displayed in your shop.
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4.2. Store accessibility c  odebook
?ﬂ Store accessibility codebook

The Store accessibility codebook supports the process of inserting information about available
products to the item Store Accessibility - dropdown options. This functionality (according to the
chosen type of Codebook) also allows you to display or hide products or disallow adding a product to
the shopping cart.

Code:
Text:

Brief description:

To expedition in days:
Show products in store:
Products could be placed into shopping cart:

Show watch dog next to products:

o|0E =

Order:

In-mass change of products accessibility setting
Products with accessibility setting: on store - on store -

accessibility setting will be completed after the change: on store - on store -

A new item can be created by clicking on the New Item button. It is necessary to write a unique code

of the stock availability. Short information can be written into the fieldsi Teanhd @A De s.cThei pti ono
description is only f oeaxpiendtietrinoanl iinnfdoayrsal iion. i EFT®rt a
feeds for browsers such as Zbozi.cz or Heureka.cz.

You can set if the products with the specified stock availability are shown in the shop and can be
added to the shopping cart. If we wish to use watchdog, we tick this option. In cases when according
to the specified stock availability, it will be selected that the EProducts can be placed into the
shopping cartE and the customer will be notified once it will be possible to purchase this selected
product.

Show products in store:

Show watch dog next to products:

When this option (below) is set up according to the stock availability, the customer will be notified by
email, once there is a decrease in price.

Show products in store:

Show watch dog next to products:

You can select to export products with a specific stock availability to XML feed.
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Thiscanbedone by ticki ng t helfifthesSysem sefiingp/Module gettngf e e d 0 .
General / Online stock availability all the necessary information is entered, it is possible to set (by the
individual items of the stock availability) whether products with this availability will also display the

option of availability of the inquiry.

This module also offers to set the order in which the products will be displayed in the Select list of a
stock availability on the product card.

All changes are confimed by <c¢clicking on the Save button,. I f you
click on the Cancel button.

~ petete | save |

The Stock availability menu is also used to change Product stock availability all at once. Choose the
present product stock availability value and set the desired stock availability value in the second field.
Clickthe fiRes e t b#ttiorl add click the Save button to save the changes you have made.

4.3. Units codebook
.j] Units codebook

The default unit in the units codebook is always pcs (piece). This item cannot be deleted, but it is
possible to rewrite it. If you for example sell products in palettes, simply rewrite the unit pcs to
palette.

The following details needs to be entered:

Code’i unit code (compulsory field)

Text 1 item title (displays on a frontend)

Short description T unit description (for internal use only)

Order i unit order (it sets the unit position in the unit tree in the admi nistration but also the order of
unit in the select list menu on the front end)

[ Order J Wews [ Manual |

- gystem settings | !l Text editing ‘ E] Content section “@ Marketing | % Orders ‘& Shop ‘

*

Code:
Text:

Brief description:

order:

4.4. Categories
?E-. Category
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You can create, edit and delete categories in all levels of your category structure. You can set an
order as well. Categories should be created logically in tree structured categories to ensure that
customers easily find the product they are looking for. You are allowed to create only 3 levels of
categories to provide better orientation for customers. Other levels are then shown in the middle
column between category description and the Bestsellerstable on the page.

Categories can bedivided into:
Main Categories- categories with no parent category

Sub Categoriesi categories with parent categories.

[ ewestegory |

=] Category name: |AudiD-Viden ‘
@ category .
@ Jewelry Position in the tree: |AudiD-Video ‘ ?:. x

SEO title: |
The SEO title is a browser window title. The title content is extremely important for browsers. If the field is not filed
in, the ttle will be automatically compiled from a category name, parent categories (if a category has them) and alzo a
shop name ich needs to be entered in the System settings / Module settings / General / HTML heading / SEO title —
shop title. Therefore you don't need to enter any title as the system will take care of it, even if the field iz left empty.
You can nonetheless adjust your SEOQ title by overwriting.

SEQ description:

The SEO description is important for the search engines. It should include a textual description of exactly what could
be found in the category by user (.. In our e-shop you can find wide cheice of ...). If not filled in, the description
will be compiled from a categ name and automatically ated into a HTML page code. Part of text from the
“Introduction description” field will be added to the gene eacription — see in the form below. Therefore you
don't have to fill in the de=cription a= the sy re of it, even if you leave the field empty. You can
nonetheless adjust your SEQ description b

SEOQ keywords:

The SEO keywords are important for the search engines. You should fill in the key words, which express offered
products fundamentals in the category and which you expect the users to search for. The keywords should be
separated by commas. If not filled in, th yords wil be automatically compiled from a category name and parent
categories (if a category has them). fore you don't have to fill in the keywords as the system will take care of
it, even if you leave the field empty. You can nonetheless adjust your SEQ keywords by overwriting.

Do not show category: |:|

Position in the category: |U ‘

Introductory picture: | ‘ = X

Intreductory description: %

=}

*In case the category you wish to delete contains items, these items will be placed in the section
"unclassified” in the product list

The main categories are in the left column. Categories wi t k ontakk enclulle subcategories. If you
click the + mark, the subcategories apprear. If you click & ¢ mark, categories will hide.

To create a new category, click on the New Category button. A new empty form appears on the right
side. Fill in the Category Name and add it to the Category you wish in the tree structure using the
, category tree button. Confirm your selection by clicking on the Save button.

For each category there are SEO tagsi Title, Description, Key words. Fill in these fields to help search
engines to craw your shop.
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Ifyoucheck the i Do n ot cHeckbgxltha gategory is not shown in the shop. It is usual to leave
the category not displayed until it is filled with products. Then you can uncheck this checkbox and the
category with the products is shown in the shop.

An image can be added to the category. Use The Image Manager button to load and insert {3}
your image.

Short information about each category can be written into the Description field. Use HTML editor to
edit the text. You can insert images and links as well.

You can setthe order for the categories.

Save the category by clicking on the Save button. g

If you want to delete a category, click the Category Name and click on the Delete button. Confirm by
clicking on the Yes button. If products are included in the d eleted category, they are all moved to the
Not sorted section.

4.5. Parameters

@ Farameters definition

@ Farameters definition in the category

‘[’Eﬂ Parameters )

Parameters are used to help your customers to choose their product from various types of the same
product. You can create optional parameters as sizes, colors, consumption, roughness, frequency etc.
and set their units.

Parameters can be divided into 2 types - Optional and Non optional. Creating optional parameters
means that a customer can select different product properties (t-shirt size, color etc.).

4.5 .1. Parameters definitions
% Parameters definition

First you have to define the parameters you wish to use with your products. New parameters can be

created by clicking on the New Parameter button, =ttt

Insert the Parameter Name, set unit and searching component feature. The searching component
feature is important for showing the parameters on the product page. You can use the description
field to describe parameters in detail.
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Title: ||:I:I|I:Ir

Unit: M

Searching component: | Defaukt

Description: =

4.5.2. Parameters definitions in the category

E'J Farameters definition in the category

The specified parameter has to be inserted into the category. Select the category first and add the

parameterby cl i cking the bu SIMEtErs parametero

Then select the predefined Parameter Name from the select box. Choose placeswhere the parameter
should be shown (catalogue, filtration, parameter searching).

fDisplay a0 is used to show how the options will be shown in the shop.

Display as

Default -
Editting field
SelectBox - multisel
SelectBox

Save settings with the Save button. |_-_

These parameters are then used on the product cards.

@ Audio-Video

@ Category
8 Jewelry Sequence Title Display Show as Description
‘ select parameter "| show in catalogue Default - g
D - predefined in category Show in filter

Display in parametric search

Sequence Parameter Catalogue Filter Search Display De=zcription Predefined
100. Color ™ =] =) Default =4
100. Diameter =] M M Default =4
4.6. Producers
{2} Producers

OSTRAVA PRAHA ZELENA LINKA
Pohraniéni 504/27 ’ L20 29¢ 8

)0 Ostrava-Vitkovice fax: +420 596 115 633

tel: +420 596 115 633

»Z 800 6BE 222
SK 0800 700 1




®

NetDIRECT

I 82 / 118

In FastGentrik there is the possibility to add all the producers to a list and you can add them to the
products in the product cards.

Producer: |._|"u"|: | EF_-‘ x

Filter

Company: |JVC
3 |

| Municipaity: [ |
Telephone: | | Bank account: l:l

|

|

|

Name: |

Surname: |

Fax: |

Trade identification number: |:|
we [

discount (%):

Picture: l:l x lE‘ max. discount (%): l:l

E-mail: |

;|

Description:

®
=
[ 0| Company | Wame and sumame | Email | rade dentification number [ vatm ||
Jvc 2

You can set Company Name, First and Last names and other contact information. Using Image
manager you can insert a company logo. Using HTML editor you can write a description.

If you enter URL address (www), a link to a specific producer displays on the shop in product details.
If you enter the absolute address (e.g. http://www.dom ain.com) the link opens in a new window,
entering a relative address (e.g. /transport -and-payment/t-295/) means the link displays directly in
the eshop.

The Discount field is used in pricing. Set the number in percentage rate in a range from 0 to 99. A
discount will be added to the final product price. Field fiMax. Discounto is the maximum possible
discount for a product made by the producer.

Maximum discount according to range i when you tick this attribute and currently set the Maximum
product discount field on the Product editing card you do not have to check the Maximum discount on
the producer anymore, because this will be done by the Maximum product discount function.

This could be probably best expl ai ned ontheelisea exampl
producer or a supplier XY whose products you sell on your e-shop and this producer offers one
product as a rAspecial offero with higher rebate so
significant discount. Simultaneously, you wish to keep watching other products from the producer XY

on a set fAmaxi mum di scount on the producero [ evel.

That s why you tick the attribute fAmaxi mum di scount
maximum discount can be for example 40%, meanwhile on the Product editing card you enter the

AMaxi mum product discounto as 50 %. The final discouni
than 50% - as it is watched by the Maximum product discount function.
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In the left column there is the possibility to search p roducers by Name, e-mail, address, ID. Results
are shown on the bottom right hand side.

4.7. Image Manager
&} Picture manager

Image Manager can be found everywhere the images can be inserted. In this Image Manager y ou can
create folders, load and insert images, sort and search images.

Rules for naming the images and folders

Image names and folders cannot include not allowed characters (apostrophes, commas, dots,
spaces colons, percents, semicolon, etc.)

- Spacescannot be used in Images and Folder Names. Use underscores rather.

- Image Name has to include only one dot and extension.

Image Editing

FastGentrik uses image functionality that creates all image variants from one original image which is
loaded to the Image Manager. This original image size should be max. 800x800 px (because of
customers with a lower graphics resolution) but can be bigger or smaller.

The size of the image should be max 500 kb. If a bigger one is inserted, the image is compressed for
faster loading, which is helpful in catalogue rendering (product list).

2 types of images are recommended:

- .jpg, .jpeg T comprimated image (level of compression can be set and image loading can be
sped up)
- .gif - used for logos, print documents etc.

Directories: *  Selected directory: /foto/ myfolder/mypicture/ % Selected picture:
¥ /foto/ New: Browse.. | [ ] replace
—J add
2] articles ——— Classify by: Title v e b4 al =
) category
[ 1| (Found: 4) Click on selected miniature.
7 gallery s
B [ headerImages = TIP: Double n e to
" as . B transfer it to item,
[J car_accessories = e . G ransfer it to item
(2 computer_games + ¥ ol
(2 computer_technology ’*; .
& dietary_supplements Hydr: ipg Chry ipg Koala.jpg Penguins.jpg
(] electronics 581,33 KB 858,78 KB 762,53 KB 759,60 KB
[ elektronika
| 1 | (Found: 4)

(2] fitness

(2 irons

(] jewellery_bijouterie

On the left upper side there are folders that can be structured in the tree structure. Images are shown
in the middle part if you select a folder.

OSTRAVA PRAHA ZELENA LINKA



®

NetDIRECT

OSTRAVA

84 /118

To create anew folder useth e f i el d fi Gmrtleedeft eolurhnoWridedhe folder name and click
the OK button. If you want to create a sub folder, first you have to select a main folder and then you
can create a hew one.

If you want to delete a folder, click on the folder name. Folder data is shown in the middle part. Next
to the folder path there is a red cross mark. Click this mark to delete the folder. Confirmationto ——
delete the folder and its items is shown. Confirm by clicking the Yes button. The folder and its
content are deleted and cannot be re-newed.

If you want to select all images use the i Se | e buttonA [Fesseasmmmmn
If you want to cancel selectionuse thei Cancel Settbnect i ono

Each folder in the Image Manager is used for the images that are used in different
sections in the shop.

Folderadd i used for additional product images
Folder articles T used for article images only
Folder category i used for main images for categories

Folder gallery 7 used for all other images inserted through icon il ns e r t in HHVH gditay.
(product description, category description, manufacturer description, footer of the shop, body of e -
mails, page error 404 and 500.)

Folder headerimages i used for images in the shop heading i background, logo, banner.

Folder orig i used for main product images

Folder payment 1 used for payment icons

Folder prod i used for main producer images.

If you want to move an image to another folder, click on the image, open the select box with the
folders in the left column, select the folder and click the i Mo vbattdn.

If you want to delete an image, click the image and click the Delete button. Confirm by

clicking the YEShbutton.

If you want to move your images from your PC to Fastcentrik, select or create a folder, click the
Browse button in the left column, find your image in your PC and click the Open button. Browse for
other images from your PC. To load all images at once click the Load button.

To insert a selected image to the article or product clic k A Ap p |l yin thenrighy ecumn.

4.7.1. Replacing Image Settings

If there is no product imagetherepl aced i mage i s gi ven édxample & the .

replacing image in FastCentrik:
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notfound_1.jpg
2,37 KB

How can you change the image?

Go to the Content Section / Image Manager. In the photo folder there is an image named
fnotfound.jpg & Click on the image and click the delete button.

Create a new i ma godound.jpgb Load ihfomiyaur PRC to the same folder. Donét
change the name or extension!

Images can be loaded through FTP access.Loaded images can be any size. They automatically
change to FastCentrik6 seeds.

4.8. Data transport MS Excel

4.8.1. Export data to Excel

Fastcentrik allows you to export categories, products, prices, orders and registered customers to Excel
files.

A sample of an order export can be downloaded at:
http://lwww.fastcentrik.cz/Files/XLS/objednavky.xIsx

A sample of a registered customer export can be downloaded at:
http://www.fastcentrik.cz/Files/XLS/zakaznici.xIsx

In the first step, choose the option Data export to Excel and click on Next .
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