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1.  Intro duction  
 

An e-commerce solution is not just information about the products offered, but is additionally about 
creating informative websites that facilitate orientation and give comprehensive information to the 

customer. Part of FastCentrik is a small content management system that allows the creation of such 
web pages in a comfortable way. You do not need programmers or web designers to create a web 

page to represent your company.  

The entire operation of the system is hidden in the administration of the  shop (called Back-End). You 

donôt need to install any software. Just get connected to the internet and manage your shop  there: 
http://www. ShopName.cz/administration. 

 

1.1  Dictionary  

 

Front -End  - It identifies parts of a site that are normally visible to visitors. For example, the product 

catalogue, shopping cart or order forms. These are called Front-End. 

Back -End  - It is the opposite of Front-End. Part of the e-commerce solution that is used for 
managing your shop (administration of the shop) . Back-End determines and allows you to manage the 

visible content of the shop.  

HelpDesk  ï a customer support web based application where you send your various questions and 
inform us about error s in the application. 

Shop  - web based application used for B2B (business-to-business) or B2C (business-to-consumer). It 

is used for offering products, receiving orders from customers, payment transactions and providing 

additional information about products and solving customer complaints.  

Meta tag  - The marks in the code that are written in the head er of the web pages. Each web page 

has to include these marks (Meta tags) to determine language settings and, for example, the 

description of the page.  

Meta tag Description  - meta-tag for the definition of the page description.  

Meta tag Keywords  - It is used to determine ñkey wordsò for the page that describe general content 

of the page. Key words are separated by a comma. The recommended amount of keywords is 

between 10 to 15 words.  

E-mail  - Electronic mail - often abbreviated as email, e.mail or e-mail, is a method of exchanging 
digital messages through computer server systems. 

XML feed  ï XML file, which is used for gathering information about your products. An XML file is 

downloaded and executed every day and therefore product information is always up to date. Itôs used 
to make connections between other servers offering your products. (For ex ample, google products) 

Edit  pdf  ï standard edit is used to keep information in a manner independent of the application 

software, hardware, and operating system. The document is exchangeable without any loss of edited 
information. 

Select box ï drop-down list with the choices.  (for example, size of T-shirts :S, M, L ) 

Upload  ï uploading data process (images, files). 

http://www.e-shopname.cz/administration
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Favicon  ï A favicon (short for favorite - icon), graphic file in .ico edit also known as a website icon, 

shortcut icon, url icon, or bookmark icon is a 16Ĭ16, 32Ĭ32 or 64Ĭ64 pixel square icon associated 
with a particular website or webpage.  

IP  ï Internet Protocol  shortcut. IP sets rules, which are used by computers (and other devices 

connected to internet) to communicate with each other across a network . 

ID  ï Identification shortcut . 

 

1.2  Log in  

 

When entering the Login site you are prompted to log in to the administration. You can change your 
Login information in User rights settings, see chapter 2.3. User rights  

                                             . Enter Login information here:  

 

After clicking the button     you enter into the administration menu of your shop. 

Your name is shown in the top right corner  on the bar.  

HelpDesk  ï entrance to the customer support system (Helpdesk) 

Manua l ï possibility to download the User manual for the administration menu. 

 

1.3  Log out  

 

To log out from administration use the cross mark     located in the top right corner.  

1.4  Ordering FastCentrik modules   

There is a possibility to order any of the FastCentrik modules directly after log ging in to your shop 
administration. The list of all available modules including prices (excluding VAT) appears after clicking 

the Order  button in the top right  corner. If you wish to order any of the listed modules, all you need 
to do is to tick a selected module and confirm your order by clicking on the Send  button.  

 

Additionally, a detailed Manual  and News can be found in the top right hand corner and displayed 
by clicking on the appropriate button.  

 

1. User name  

2. Password  
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If  a training video to a selected module exists, a question mark appears in the top right corner of 

your administration. After clicking this icon, a  video manual starts playing. 
 

 

1.4  Top menu bar  

 

 

The administration is divided into several sections placed on the top menu bar. When pointing to  the 
main section, subsections are shown. 

 

1.5  General description of pricing  

 

The ñOperator ï VAT payerò settings determine how the prices and their labels are shown. You can 
find this item in this location: System settings / Modules settings / Basic settings. Altogether with 

other price settings (Save prices with VAT, Show prices with or without VAT) the prices and their 
labels are shown in the shop. 

VAT payer  

If you confirm you are  VAT payer (Operator VAT payer sets to YES), the price with and without VAT is 
shown and tax recapitulation will be included in order overviews. 

Non VAT payer  

If you are not  a VAT payer, price labels donôt show information if the price is wi th or without VAT. 

There is no tax recapitulation in order overviews.  

There is no possibility to set YES value and  Non VAT payer value and s how prices without 
VAT. 

Product c atalogue with no prices and no ñadd to cart ò choice.  

If you donôt want to show prices and the ñadd to cartò choice, you can set it up in the administration 
menu and the shop will show products without these items. This solution is suitable , for example, for 

custom production crafts, where prices are not fixed.  

Pricelists  

There is one default pricelist after the FastCentrik solution is activated. This pricelist is named ñBasic 
pricelistò and there is no possibility to set  a ñDiscountò to this pricelist.  

You can save 2 items ñProduct priceò and ñCommon priceò in the product card . The Product price is 

further used in the system for the final calculation (if discounts are applied) of the price. The Common 

price is not used in the discount calculation. The value of the common price is used to compare the 
common price with your product price. Each Product price must be inserted to  the price field in the 

Basic pricelist. 
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Fastcentrik User has a possibility to create other price lists. The property ñDiscountò can be assigned 

to new price list s. Even a nega tive discount rate can be set up . If there is no explicit product 
price in the product card for the specified price list, the product price is counted from the Basic 

pricelist and the discount included in the specified pricelist. If a specified pricelist has a product price, 
no discount in this specified pricelist is applied.  

If there are more price lists, the operator can choose which pricelist is assigned to the new (not 

signed) customers and which pricelist is assigned to the new already signed customers. There is also a 
possibility to assign a specified pricelist to each customer.  

Discounts  

Several types of discounts can be created in the system (see below). If discounts are properly set and 

active, discounts are counted together and a final discount is applied. 

Global discounts  

Global discounts are applied for each product price (if the item ñDonËt apply global discount for the 
products in the Special Offerò is unchecked). It can be set in the System settings / Modules settings / 

Basic settings / Global Discount and this discount is applied for each final pricing. 

Discounts for specified products  

There is a possibility to set  a discount for a specified product in the product card. The discount has a 
percentage value. There are two choices regarding how to set the discount in the final pricing. 

- Count discounts with price levels (default settings)  

Discounts are combined with other discounts (global, producer) and also with the discount 

in the pricelist.  

If the pricelist includes explicit prices, all discounts are added together (global, producer) 
and apply to that explicit price in the specified pricelist.  

- Use discounts for all customers regardless of whether they are included in some specified 

pricelists groups. 

Discounts are combined with other discounts (global, producer) and directly applied to the 
price included in the Basic pricelist. If another pricelist  than Basic pricelist is assign to the 

customer, no information (discount) from this pricelist is used for final pricing. 

Producer Discount  

Producer Discount can be written in the Producerôs card. Then the discount is added together with 
other discounts. Producer discount has a percentage rate. Negative discount rates can be used.  

Maximum Producer Discount  

The maximum producer discount rate can be set in the Producerós Card. It is used as a discount 

stopper. The system calculates the final discount according to the rules written above and then the 
discount value is compared to a maximum allowed producerôs discount. In case of differences the 

system chooses the lower value in the final pricing. 

Maximum Discount  

It can be set up in System settings / Modules settings /  Basic settings /  Maximum applied discount for 
products. It is used the same way as a discount stopper. The system calculates the final discount 
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according to the rules written above and then the discount value is compared to the maximum 

possible discount. In case of differences  the system chooses the lower value in the final pricing. 

Applying Global Discount for Special Offers  

This option can be set up in System settings /  Modules settings /  Basic settings /  Applying Global 

Discount for Special Offers.  If the YES value is chosen (default settings) the global discount is applied 

to all the products including Special offers as well. If No value is chosen, no Global discount is applied 
for Special offers. 

Price visibility in the shop  

The final price is shown in the product list and product detail . If you set a Common price in the Basic 

pricelist and if the Common price is higher than your final Product price, then this information about 
savings is written in the product list and  as well as the product detail . Savings are shown in numerical 

and percentage rate. 

The principle of calculating the final sale price : 

product_price = Basic_pricelist_price; 
calculated_discount =  discount_for_discount; 
if(count_product_discounts_to_price_levels) 
{  
 if (price_in_specified_price != null)  
 {  
  product_price = price_in_specified_pricelist;  
 }  
 else 
 {  
  final_discount = final_discount + specified_pricelist_discount ; 
 }  
}  
if(special_offer _product && global_discount_for_special_offer_applied==false)  

{  
 global_discount = 0;  
}  
final_discount = final_discount + global_discount  + Producer Discount; 
if(final_discount > maximum_Producer_discount) 
{  
 final_discount = maximum_discount_for_Producer; 
}  
if(final_discount > maximum_discount ) 
{  
 final_discount = maximum_ discount; 
}  
final_price = product_price * (100 -final_discount) / 100;  
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1.  System Settings  
 

 

 

2.1  Modules Setti ngs 

 

After choosing the modules settings the list of modules parameters is shown. The menu is simplified 

to a logical intuitive structure and sets important parameters of the shop. To ensure correct behavior 
all necessary parameters must be set up. 
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2.1.1  Basic S ettings  
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Automatic generation of bestsellers, includes interval of x days back  

A part of the automatic generation of bestsellers is also the possibility to set up a period at which the 
accepted orders are processed in calculation. The default is 365 days but a user can change the 

number of days based on the number of orders per day, e.g. to 14 days. 

 

Automatic generation of bestsellers ï method of calculation  

A user can choose how the bestsellers will be generated (displayed in category and for the whole 

shop). There are two possibilities to choose from. The first one is according to the number of orders 

with products and the second one is according to the number of sold pieces.  

 

Before  you start to feed your shop with products, you have to decide and set up how the prices 

will be shown. Determine the number of decimal places  for the p roduct price, mark if you are a 

VAT payer or not and set up if either prices with VAT or without VAT will be shown. 
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Item ñOperator ï VAT payerò determines how the prices and their labels will be shown. Other items 

such as ñSave prices with VATò, ñShow prices with VATò, ñShow prices without VATò must be set up as 
well.  

Owner -  VAT payer  

If you confirm that you are a VAT payer  (Operator VAT payer set to YES) the price with and without 

VAT is shown and order overviews will include t ax recapitulation. 

Non VAT payer  

If you are not a VAT payer, price labels donôt show information if the price is with or without VAT. 

There is no Tax recapitulation in order overviews. 

There is no possibility to set YES  value and  Non VAT payer  value  and show prices without 
VAT. 

Product catalogue with no prices and no ñadd to cartò choice.  

If you  donôt want to show prices and have the ñadd to cartò choice, you can set it this way and the 
shop will show products without these items. This solution is suitable , for example, for customized 

productions, where prices are not fixed.  

Save prices with VAT  

Settings for how the prices will be saved in the shop. 

Show prices with VAT  

Settings for how the prices will be shown in the shop. 

Show prices without VAT  

Settings for how the prices will be shown in the shop. 

Which price do you want to  highlighted ? 

Possibility to emphasize prices in the product detail (price with or without VAT if both of them are 

shown) 

Apply global discount s on  special offer s 

If the value is set to YES, discounts will be applied for special offer products as well. (Special offer 
choice is checked in the product card) 

Products can be placed into more categories  

Allow or disallow products to be inserted into more than one category. 

Number of days for the pr oduct to be categorized as new  

You can set the number of days to determine the time for new products that  are supposed to be 
shown as New Products. During this period the products are shown in the New Product box on the 

Homepage and their specified categories. After the time is over the products are no longer shown on 

the Homepage. If you set the value to zero days, only manually selected products (item ñmark 
product as a newò in the product card) are shown in the New Products box on the homepage.  
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Maximum applied product discount  

You can set up what maximum discounts for products can be applied. 

Global discount  

Global discount is a discount applied for all the products in the shop.  

Upcoming news generated by  

The module, Upcoming news, is displayed on your e-shopËs homepage. It can be found in the  News 
and Recommended section. It is possible to choose if the upcoming news is generated manually or 

automatically. If you select Ămanually according to selectionñ, products which are indicated in the 
product editing module  will be displayed on the homepage (checkbox Upcoming News). Number of 

products you wish to display on your e -shop can be set up in: System settings -> Module setting -> 
Product -> Upcoming news -> Number of displayed produc ts. 

 

Generate Bestsellers   

If you set ñmanual choiceò, products marked as ñBestsellersò will be shown in the Bestsellers box. 

If you set ñautomatically from ordersò products that  have been sold the most in the last 14 days are 

shown. 

Enabled  project domain  

Within this field you can set your  main project domain. If you have more domain s, it is suitable to set 
routing to one main domain. You will not be penalized by search engines for duplicate content. 

I am using the PromptChat application  

In co-operation with PromptChat CZ Ltd. we have started to use an online chat support in FastCentrik 

shops. If you are interested in this form of communication with clients you need to first create an 

account on the operator website and then activate this  module in the shop administration. For further 
information please click here. 

Shop Name  

This allows you to edit the name of the shop. This name is shown to the customers who add your 
shop as one of their ñfavoritesò into their browsers. 

Use locks for imports  

This is the optional setting. You tick YES, if you wish to use locks on imported items.  

The default setting is set to NO. This setting means that the shop acts generally: works with data 

which were inserted through the admi nistration or imported from data sources.  

 

2.1.2 General information  

Fastcentrik is designed to support basic SEO (Search Engine Optimalisation) rules (tag ñTitleò from 

categories, products; tag ñdescriptionò from categories or product description etc.).  All basic metatags 

are divided into logical parts: Shop (pages dealing with the shop ï product catalogue, product detail 
etc.) and Web Content (articles)  

http://www.promptchat.com/
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2.1.2. a) Google Analytics  

 

 

Google analytics setting ï inserting Google Analytics ID. To get this ID you have to register to the 

Google Analytics service first. From the code that is available in the last step of the registration, copy 
the ID (example: UA-1234567-8) and paste it into the field i n the administration. Statistical data from 

your shop is shown in the Google Analytics the following day .  

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

 

 

2.1.2. b ) Dual prices  

 

 

Here you can turn on dual prices ($ and, for example, Euro). Settings that can be applied: Display 

activation, coefficient of the currency calculation, currency shortcut, location of the currency shortcut 
(before or after) and number of decimal places.  
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To save changes click on Save. If you donôt want to make any changes click the Cancel button.  

 

 

2.1.2. c) Automatic response e -mail settings  

 

You can set your e-mail address for sending automatic e-mails to the customers. This e-mail is used 
for receiving customers e-mails as well (for example from the Write to us module). You can set 

another e-mail address that can be used for e-mail forwarding.  

 
 

Generated e -mail sender ï e-mail address, from which all e-mails are sent (field from). If you 

leave this field empty, no emails are sent to the customers!  
Copy of e -mails sent  to an address ï all e-mails are automatically sent to the provided e -mail 

address in a hidden copy field 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes click 
on the Cancel button. 
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2.1.2. d ) Error page  # 404  
 

 

 
Error page #404 means that the  page cannot be found (for example a wrong URL address or product 
relocation). You can set a time interval in seconds after which the error # 404 page is redirected to the 

homepage and you can also edit the text that is shown before the page is redirected. You can use 

HTML editor. All changes are confirmed by clicking on the Save button. If you donôt want to make any 
changes click on the Cancel button.    
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2.1.2. e ) Error page  # 500  
 

 
 

Error page # 500 means the error that occurs in occasional cases is internal in our servers. You can 

edit the text that should be shown if this error occurs. You can use HTML editor. All changes are 

confirmed by clicking on the Save button. If you donôt want to make any changes click on the Cancel 
button.   
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2.1.2. f) HTML heading  

 

 

 

SEO title  ï so-called ñmeta titleò ï text shown in the each browser in the top bar. The title should be 
created with 7 or 8 words (for google 64 characters). T he text is shown after the words that  are 

automatically generated by Fastcentrik (category or product name).  

SEO description  ï so-called ñmeta descriptionò ï a small description of the page content. Search 
Engines are crawling through this part and determine if the description includes  relevant words for the 

page. Therefore, it is suitable to write more key words as this will specify your customer search. 

Search engines use this part as a description of the page in the search results as well. The length of 
the description shouldnôt reach more than 156 characters. 

SEO key words  ï so-called ñmeta keywordsò ï key words, these are important for search engines. 

Reduce key words to 15 words. 

 

2.1.2. g) News  registr ation   

 

This section allows you to edit information that  is shown and sent during customer registration to the 
newsletters (registration/cancelation process, e-mails subjects etc.). You can use HTML editor. 
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23  / 118  
 

 

 

 

To allow your customers to unsubscribe from newsletter, insert an unsubscribe link to the email body. 
The link must look like this http://www.yourdomain.cz/exec/emailnewslogout.aspx . The registered 

customers can unsubscribe from newsletters as usually ï through their personal profil e, after logging 

to the eshop. 

.  

 

2.1.2. h ) Online stock availability  

 

FastCentrik supports online inquiries on stock availability. This module is based on a principle of calling 
up a service on a specific URL (e.g. web services, ASP script, etc.). The inquiry service responds by 

generating an XML file which is further processed on an e-shop and then displayed in a blank window.  
In the store accessibility codebook, it is possible to set this inquiry service separately with each 

accessibility. The button for calling up an online availability (if this service is enabled) is displayed in  
the catalog and in the product  detail.  

 

 
Inquiry service parameter settings can be done when those items are entered:  

 

¶ URL for calling up a service ï the complete URL (including http://), the one where the service is run 

(eg http://service.domain.com ) 
 

¶ Password ï a key (of any length) for encryption and decryption by AES algorithm. 

 
All changes are confirmed by the Save button. If you do not wish to make any changes click the 

Cancel button. 

.  

Technical description : 

The service is called up by URL with 4 parameters. To verify that the service is called by an authorized 

subject, an optional parameter ñcryptedò can be used. After calling up this service and contingent 
authorization, the service provides results in the XML form. These data are further processed to the 

HTML format and displayed on the e-shop. 
 

Inquiry service parameters: 

 

 
¶ sort_code ï product code 

¶ lang_code ï e-shop language mutation code (SK, CZ) 

¶ pj_url ï URL from which the service is called up (ServerVariables["SERVER_NAME"]) 

¶ crypted ï encrypted value ódate + ñ;ñ + pj_url ā password ï a key from your e -shop 

An example of calling up this service: 
http://service  name/StoreAvailability.aspx?sort_code=0040248234&lang_code=CZ&pj_url=name_dom 

ain&crypted=e9MTDtj74ricfAP7s3ueUHlshDcgV%2fX0uC%2fIovxwOLvPHhR54udB2rebknM2MB%2by 
The values of parameters must be encoded to be used in URL (HttpUtility.UrlEncode()).  

http://www.yourdomain.cz/exec/emailnewslogout.aspx
http://service.domain.com/
http://service/
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Service output: 

XML consists of the following elements: 

¶ Availability ï root element 

¶ StoreInfo ï shop, supplier, and warehouse (can have more values) 

¶ Name ï shop name, supplier name, warehouse name 

¶ Url ï shop URL, supplier URL, warehouse URL 

¶ State ï stock availability (number of items, text information ) 

¶ ToolTip ï stock availability help (HTML acronym) 

Example of XML output: 
<?xml version="1.0" encoding="utf -8" ?>  

26 / 183 

<Availability xmlns:xsi=" http://www.w3.org/2001/XMLSchema -instance" 

xmlns:xsd=" http://www.w3.org/2001/XMLSchema ">  
<Availability>  

<StoreInfo>  

<Name> shopname1</Name>  
<Url>http:// shopname1/exec/search.aspx?SearchType=Code&EXPS=125456</Url> 

<State>4 ks</State> <Tooltip> Possible to order from the central warehouse</Tooltip>  
</StoreInfo>  

<StoreInfo>  
<Name> shopname2</Name>  

<Url>http:// shopname/exec/search.aspx?SearchType=Code&EXPS=125456</Url> 

<State> available</State>  
<Tooltip> Available</Tooltip>  

</StoreInfo>  
</Availability>  

Encryption: 

It is possible to use AES algorithm for encryption and decryption. More information can be provided to 
applicants with a specific implementation.  
 

2.1.2. i) Page footer  

 

You can edit the footer of the page here. It is common to provide the Name of the shop and contacts. 

You can use HTML editor. 
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All changes are confirmed by clicking on the Save button. If you do not wish  to make any changes 

click on the Cancel button. 

 

2.1.2. j ) Recommend us  

 

Here you can create a text that includes information about your shop. Customers have a possibility to 

send an e-mail to their colleagues or friends directly from the shop. This is one of the many ways of 

increasing visitation rates for your shop. 
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To save changes click on Save. If you donôt wish to make any changes click the Cancel button.   

 

 

2.1.2. k)  Display  Poll  

 

In this part you have the possibility to choose if t he votes are shown as numeral or as percentage 

information. You can also set if the votes a re shown before customers vote or only after  their vote is 

given.  

 

 

 

All changes are confirmed by clicking on the Save button. If you donôt wish to make any changes click 
on the Cancel button. 
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2.1.2. l) Preview images  

 

You can set whether or not after a mouse roll on the title of the product, picture preview appears. This 
can be set for the modules Bestsellers in category, Bestsellers in the e-shop and  the Order (shopping 
cart). 
 

 

 

All changes are confirmed by clicking on the Save button. If you donôt wish to make any changes click 

on the Cancel button. 
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2.1.3 Categor y 
 

2.1.3.  a) Filtering, categorization, items pagination  

 

 

You can set a number of products displayed on one page. Additionally, you can set the default sorting 

in the category (sorting by  code, name, price, producer and other). If you choose an option 
ñCategoryò, all products will be sorted by its insertion in a category (first all products classified in a 

particular category, then products from a sub -category). The same principle applies to Advanced 

search and Parametric search in categories. 

Additionally, you can set the producerËs filter: 

Checkbox ï list of all producers wit h the possibility of selection.  

Select list ï drop down selections with options.  
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The last settings option here is to filter products according to their order and stock availability. If  you 

wish you can also completely switch the filter off. Basic filtering depends on whether the specific 
product can be ordered or not. A  user of a shop administration can expand this filter and  include 

filtering according to a particular stock availability. The customers can then (in the selection) see only 
stock availabilities of products of a particular category. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes click 
on the Cancel button. 

 

 

2.1.3. b) Bestsellers  in the category ï numbered list  

 

 

This section lets you set the amount  of products that  are further shown in the Bestsellers table. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

2.1.3. c) Immersion in category  

 

 

You can set what will be displayed in the path navigation for Homepage.  

 

Then the path navigation is shown like the example above. 

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes, 

click on the Cancel button. 
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2.1.3. d) Category content  

 

 
 

I f you wish to use the function w atchdog in the Products catalogue, click on YES. Detailed instructions 

on setting up and using w atchdogs can be found in the article here. 

 

2.1.4 Produ ct  

 

2.1.4. a)  Also purchased  

 

 

In the product detail there are products that  are bought together with the specified product. Products 

are shown automatically based on the orders in the system. You can set the amount of these products 

shown in the product detail in the Syste m settings -> Product -> Also purchased. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 
 

2.1.4. b) Product detail ï description, parameters, pictures, links  

 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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If we choose to use the module Show comment or que stion we can enable the visitors of a shop to 

comment on a specific product. This can be done simply by filling in a form which can be found 
directly in the product detail.  

A question or comment is sent to the email address set in the shop administration . I t is further 

important to save again the dynamically generated product boxes detail layout (Administration /  
System Settings /  Appearance set up /  Product boxes detail layout /  Save). 

If you wish to use the watchdog function in the product detail, tick YES. Detailed instructions on 

setting up and using watchdog can be found here. 

The text for Product Number (e.g. ISBN) can be used in the detail s of product.  This data can be 
renamed, thus you can display any other specific code.  

All changes are confirmed by clicking on the Save button. If you do  not w ish to make any changes, 

click on the Cancel button. 

 

2.1.4. c ) Related products in the product detail  

 

 

You can set this if the related products shown in the right column should display (in addition to  price) 

Common Price and Savings in percentage rate.  

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

  

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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2.1.4. d ) Abstract  

 

In Abstract you can specify whether the Alternative, Bestsellers in the shop and in the specific  

category, Also purchased and Related products display on the eshop even if the product is not 

available at that moment ( in the module stock availability, the flag ñProducts could be placed into 
shopping cartò is not ticked). The default setting is to display all products.  

 

 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

 

2.1.4. e ) Global bestsellers  

 

 

 

Amount of products shown in the Bestsellers table. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 
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2.1.4. f ) New products  

 

 

Amount of products shown in the New Products table on the homepage.  

All changes are confirmed by clicking on the Save button. If you do not wish  to make any changes, 

click on the Cancel button. 

 

 

2.1.4. g ) Parametric search -  result  

 

 

Here you can choose whether to use watchdog in the ProductËs parametric search. Detailed 
instructions on setting up and using watchdog can be found here. 

 

2.1.4. h ) Upcoming news  

 

 
 

You can choose how many upcoming products you wish to display on the homepage.  

 

All changes are confirmed by clicking on the Save button. If you do not wish to make any changes, 
click on the Cancel button. 

 

 

 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx


 

 

 
 

34  / 118  
 

 

 2.1.4. i) Products on sale  

 

 

You can choose how many products on sale you wish to display on a page. You can also set if those 

products should display (in addition to  price) Common Price and Savings in percentage rate.  

All changes are confirmed by clicking on the Save button. If you do  not wish to make any changes, 

click on the Cancel button. 

  

 

2.1.4. j ) Recommended products  

 

 

Amount of products shown in the Recommended Products table. 

All changes are confirmed by clicking on the Save button. If you do  not w ish to make any changes, 

click on the Cancel button. 

 

 

2.1.4. k ) Search result  

 

 

Watchdog can be also used in Search results when you look for a specific product . Detailed 
instructions on setting up and using watchdog can be found here. 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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2.1.5. User  

 

2.1.5. a) Body of forgotten password e -mail s 

 

 

 

This allows the user of administration to set the header and footer of a forgotten password email.  
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2.1.5. b )  Edit p ersonal data / registration  

 

You can edit information about personal data protection that is shown during customer registration . 
As owner of the shop you have to make a statement that all information provided by the customer is a 

subject to Personal Data Protection Act 101 of April 4, 2000 on the Protection of Personal Data and on 

Amendment to Some Acts. You can use HTML editor. 

 

All changes are confirmed by clicking on the Save button. If you do  not wish to make any changes, 
click on the Cancel button. 

 

 

2.1.5. c)  E-mail body for registration confirmation/change of personal details  

 

You can manage e-mails dealing with customer registration or registration data changing. You can  set 

the E-mail Subject or a hidden copy e-mail. 
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You can edit the body of the e -mail ï prefix and suffix. Customer registration data are automatically 

included between prefix and suffix.  

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 
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2.1.5. d) Forgotten password form  

 

 

 

Here you edit the text shown in the e-mail for sending the password. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 
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2.1.5. e) Fo rm newsletter - logout  

 

If you send mass emails to those who are registered to news (left hand side box on your eshop ), you 

can add a link to unsubscribe from newsletter.  The principle to unsubscribe is the same as in the case 

of subscription to newsletter .  

The customer enters his/her email address which was used during his/her registration and on that 

email address receives a link to unsubscribe from newsletter. The introductory text seen when a 
customer decides to unsubscribe from newsletter is editable in: System settings ->  Modules setting -

>  User ->  Newsletter form - logout ->  Introductory text . 

The link to unsubscribe from newsletter has to be inserted to an email body in : Systems 

setting/Module settings/General/News registration/Email body ï unsubscribe from newsletter and 
Subscription cancellation message subject. 

The registered customers can unsubscribe from newsletters as usually ï through their personal 
profile, after logging to the eshop.  

 

 

 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

 

 

2.1.5. f ) Links to login, possibly logged userËs status 
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You can choose whether you wish to display the watchdog icon on the top of the shop page. 

 

2.1.5. g ) Watchdog  

 

Thanks to the module called WATCHDOG, FastCentrik users can provide their customers with the 
latest information on prices and stock availability of products. 

How does the watchdog work? 

The watchdog application informs customers about the productËs availability, price drop or price drop 

below the level defined by the customers themselves. The user of administration is therefore saved 

from the manua l process of sending responses by email to those who are interested in information 

related to a particular product. The customer simply chooses the product that he or she would like to 

be informed about and once the price drops or a change in the availability occurs, the customer is 

automatically notified by email. Watchdog can be available on the product detail, product catalogue, 

full text searches or in parametric searches.  

 

URL server address and implied length of watchdogËs longevity 
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The server address must be entered as it is used to generate the URL address of watched products. 

Another item to be filled  in is the watchdogËs longevity. This is a period during which the chosen 

products will be watched. Once this period expires, the guarding  will be cancelled and the customers 

will be informed about this fact by email. The default is set to 6 months. Server name (variable) ï can 

be used e.g. as the headline of sent email. 

In case of a price change or the availability change of watched product s, the customers are informed 

by email. The texts which are additionally  sent to customers can be edited in this section. 

 

2.1.6. Order  
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2.1.6. a) Cart content ï product registry  

 

 

 

Above the list of all products in the shopping cart you can use text (using WYSIWYG editor) to provide 

customers with important information. This text is useful , for example, in cases when you wish to 
inform the customers about future sales, free gifts, discount s if they register, information about 

delivery and much more.  

2.1.6. b) Heure ka  ï verified by customers  

 
 

If you wish to receive an independent evaluation of real customers of other e -shops, or even yours, 
you can get this informati on from Heureka. You need to registrer at www.heureka.cz. After registering 

you will receive a unique code which needs to be inserted to the administrati on. Registration and the 
use of services are free at FastCentrik. 

 

2.1. 6. c ) Order editing in the administrat ion  

 

Sending e-mails when changing order states. When an order is processed you can inform customers 

using this informational e-mail. You can also choose if you wish to add the order as an attachment to 
the email. 

You can turn on/off this service and  set the header and body of the e -mail. 

http://www.heureka.cz/
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"Package monitoring" field allows you to edit text that goes to a customer by email. T his email is sent, 

together with  a URL for tracking the shipment, once the status of an order changes to ñProcessedò 

(on condition that a URL is entered in Delivery method setting and Parcel Number in Order setting).  
 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 
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2.1.6.  d) Send order copy by e-mail  

 

The customer is informed by e-mail, that his/her order has been received. You can edit the text that is 

shown in this confirmation e -mail with the copy of the received order.  

You can set the e-mail address for sending a copy of the confirmation e -mail. 
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The next field here allows follow-up payments of an order via payment cards. If  a buyer does not pay 

for his/her order immediately after order process through the payment gateway this can be done later 
thanks to the text and a link which will be  send to a particular customer if this field is filled in. The link 

gives the customer an access to a unique e-shop site with all the necessary data concerning the 
specific order. The website also contains a list of all authorized payment gateways; customer can 

therefore pay through a different communication c hannels (for example if customerËs card has 

expired). 

The field Default supplier email address, email subject and email text can be entered if you wish to 

send a copy of an order in PDF format to a specific supplier. To send an order in PDF it is further 

necessary to confirm this by clicking on a ñSend order to supplier in PDF formatò button which can be 
find in Orders/Edit.   

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

2.1. 6. e ) Print  order  

 

After an order is made, a window appears with the possibility to print the order. Items that are shown 

in this order (address, bank account, etc.) can be set up here.  
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All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

2.1.6. f )  Transportation and paym ent methods  

 

Here you can edit the text shown to non-registered customers, when an order is being processed. You 

can use HTML editor. 

 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button.  

 

 

2.1.7 Payment  

 

2.1.7.a ) Moneybookers  payment method  

 

Moneybookers is a payment method which allows any customer with any email address to safely send 

and receive online payments and in real time. Implem entation of this payment method is free of 
charge. 
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Data obtained from Moneybookers needs to be added to your administration. Enter the fields: 

Merchandiser email ï compulsory and other optional information  such as: Merchandiser ID or Secret 
word. There is also a possibility to create an email which will be sent to those customers who pay 

through Moneybookers.  
 

 

 

There is also a possibility to create a ñMessage sent after a payment cancelationò, ĂMessage sent after 

a processed paymentñ and  ĂMessage sent after an unprocessed paymentñ. 
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All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 
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For proper functionality of this method, it is necessary to  assign this method to a specific payment in 
the administration: ñSystem settings -> Payment method-> Payment cardsò. 

 

 

2.1.7.  b) PayPal  payment method  

 

Unlike the traditional payment gateway  where the client has to directly enter his/her credit card data  
every single time, this method differs. When you use this method, you enter all the data only once 

during a registration into the  www.paypal.com system. This module is available free of charge in 

FastCentrik. 
 

Data obtained from PayPal needs to be entered into the administration. Use the boxes: Seller 
identification and E-shop name (name which will be inserted at the beginning of  each transaction). 

 

 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

 

 

 
For proper functionality of this method, it is necessary to assign this method to a specific payment in 

the administration: ñSystem settings -> Payment method-> Payment cardsò. 
 

 

 

 
 

http://www.paypal.com/
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2.1.7.c) Payment method ï icons  

 

If you want to show payment method icons in the left column, you can set it here:  

 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button.  

 

2.1.8 Transport  

 

2.1.8. a ) Data import  

 

You can get information about  transport via emails. In this section you can edit an email body 
regarding a successful or failed transport. 
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An administration user defines the email address on which all information about an import  is sent. The 

user can also define the text of individual emails and choose at which opportunities these emails are 
sent: Send only when a transport is successful, Send only when a transport is not successful, Send 

with every transport or Do not send.  
 

This functionality can be used by customers who are connected to an economic system or who import 
data manually from a universal XML. An Error messages can then be sent to, for example, suppliers of 

such system or XML administrator for exploration. 

 

2.2  Display Settings  

 

 

2.2.1. Favicon  

 

 

Here you can load your favicon from your local folder. This favicon will be shown in the browser next 

to the title of you r shop and will be displayed to customers in their favorite folders in browsers.  

Favicon has to be created only in ICO edit and its name has to be ñfaviconò. 

 

From the menu System settings / Display settings / Favicon choose the browse button to locate y our 
favicon and click the open button. The path of the favicon will be shown in the item ñFileò. Click the 

Save button. If the file is  saved, confirmation is shown (ñFile has been savedò)  

 

 

2.2.2. Pictures in the shop head ing  
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Here you can set your own design for the heading of your shop. You can paste your own logo, 

background and banner. 

You can see the current design of the heading at the top of the screen.  

 

You are able to change the logo, banner and background (graphic collage) and its positions. By 
selecting the item you are able to move each graphic part. 

You can change the background. File manager helps you to choose from many existing images or you 

can load your own images. You can read more about File Manager in part 4.5. 

If you already have y our desired image, click on it and then click the Transfer 
Image button in the top right corner.  

There is also the possibility to move images to the position y ou wish. Just use the 

arrows to move them.  

When clicking the save button, your heading graphics  are saved and it is 
immediately seen in the shop. Saving confirmation is shown as well in the top right corner.  The entire 

upper collage ï background, logo and banner ï advert is on the homepage. 

 

2.2.3. Color scheme set up  

 
 

 

Here you can set your own colors for the shop. It is possible to choose from several predefined 

templates and adjust them. You are free to create and save your own templates  as well. 
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You can see current shop template in the right upper part. All color changes you applied using t he 
color mixer in the left column are seen in this part.  

The right bottom part is divided into 2 tabs. The first tab includes color schemes that can be adjusted 

and the second tab is used for your own saved color schemes. 

There are items for choosing colors (color mixer) in the left column. Each item with a selected 
color can be change by using the dotted button .  

Sliding the color scale allows you to choose from thousands of colors. A circle in the color field is used 

for adjusting your desired color. Click the cross mark in the top right corner when  right selection is 

made. 

Click ñApply colors to the shop previewò button to see how the shop will be colored. No changes are 

applied to the shop for the public at  this moment.  

Background 1 ï changes the background of the order basket box, color of the text and numbering in 

the Bestsellers table. 

Background 2 ï changes the background of the product items, color of the category name.  

If you donôt choose from our predefined color schemes, you are free to change and save these 

schemes with the ñSave user schemeò button. You are then prompted to give your own name for your 

color scheme.  After the name is inserted, click the Save button. Your new color scheme is shown in 
the ñUser color schemesò tab.  

To apply a color scheme and graphic changes for your shop to the public , click the Save button. 

Saving confirmation is shown in the top right corner.  

 

2.2.4. Product detail boxes layout  

 

You can change the location of the boxes (Related, Alternative, Also purchased, Text advertisement) 

for the product detail layout. Choose from predefin ed combinations of layouts.  
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2.3.  Usersó rights 

 

 

You can create unlimited numbers of administration users and set th em rights only for specified 
operations. For example, rights for inserting products can be applied to co -workers. Their operations 

can be limited and they donôt see other administration rights.  
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If you are logged in as  a Universal user ï user with all rights ï you can create other users and set 

them various rights. 

To create a new user for administration choose System settings / User rights and click the ñNew Userò 

button.  

A list of existing users is shown in the left column below the ñNew Userò button.  

For the new user you need to fill in: Name, Surname, User Name and Password. You can use the help 

link for password creation. The password must be retyped in the Confirmation Password field. 

Below you can set rights for the menu which should be available for the new user in administration.  
Click the Save button.  

The new user is shown in the user list. You can remove the user by clicking the red cross mark.  

User Log out is made by clicking the orange cross mark in the top right corner. Confirmation is shown.  
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2.4.  Delivery methods  

 

 

 

In the order process the customer is asked to select a delivery method. In this menu you define the 

Name of the delivery, display a short description in the detail s of the basket, a short description (when 

we wish to add additional information to the payment method) , URL for monitoring the location of the 
shipped products. Transport code is used for the internal needs and the needs when an e-shop is 

linked to a supplier. This code is not mandatory. You can further enter a text, which can be inserted 
as a variable quantity into an email send while an order is processed (the text can be entered in the 

System Setting/Module Settings/ Order/ Order editing in the administration). The delivery method can 
be blocked by checking the mark ñBlockedò. This choice ensures the delivery method cannot be used 

anymore. You can specify which delivery method is shown as default, set order and prices.  

 

To create a new delivery method click on ñNew delivery methodò.  

 

A new empty form is loaded, fill in data and click the Save button. If you want to cancel this process , 
click the Cancel button. 

 

2.5.  Payment methods  

 
 

You can define and use various types of payment methods for on-line shopping. Payment methods 

are represented by icons shown in the shop. 

In this menu you define : Name of the payment method, bank account number, type of payment.  

You can set the order of payment methods, set if the method should be blocked.  

You can determine which type of pa yment should be set as default. You can set the description 

(choose if you wish to show this description in the shopping cart detail s), image or icon of the 
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payment method that  will be shown in your shop. An article about payment method s can be added to 

the icon or name of the payment method. 

Payment code is used for the internal needs and the needs when an e-shop is linked to a supplier. It 

is not compulsory to enter this code.  

There are two items that determine PeySec or Ekonto debit card. To ensure a correct payment using 

debit cards you have to set Payment Gate for PaySec and Ekonto. These fields have to be filled in 
System settings / Modules settings / Payment / Payment gate Ekonto or Payment gate Paysec.  

 

A new way of payment is created by clicking the ñNew way of paymentò button.   

A new empty form is loaded, fill in the data and click the SAVE button. If you wish  to cancel this 
process, click the Cancel button. 

 

 

2.6.  Delivery  / Payment Linkage  

 

 

It is used for connect ing payment methods and delivery methods together. You can set more delivery 

methods to one payment method or  you can set no delivery methods to other payment methods as 
well (for example, an in person collection).  

 

Please make sure that you create connections only with the possible payment  methods and delivery 

methods. It is up to you which  combinations you offer to the customers. Combinations are set from 
the select box payment and delivery methods. 
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It is possible to set a default combination that  is shown to the customer first.  

To create a new combination click on the ñNew Combination ò button.  .  

 

A new empty row is shown, select from options and Save.  . 

 

2.7  Delete Ca che  

 
 

 

Cache is the data memory that  speeds up displaying your shop to the customers. If you are making 

changes in administration you have to clean this memory to show changes immediately to the 
customers.  

 

 
 

2.9 Transports errors  

 
All clients using an automatic connection to an  external supplier, economic system or imports through 

administration now have the opportunity  to control the process of imports. In case of found errors 

(typically product  duplicates) it contains the list and transcript of conflicting data.  
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XML validator was programmed for those  who import date from XML. It is an easy tool which validate s 

source XML file. If the input file contains errors, validator extract s them. You can then make sure that 
before the actual import, all data are  all right. XML validator can be downloaded from here: comi ng 

soon. 
 

What to do next when the XML file is not valid?  
 

I f there is a notification about errors with imported data, you can download (from FastCentrik 

website) XML validator and use it to control  all the XML errors. As a result the overview of all specific 
errors of an XML file is released. The e-shop user then gets all the specific information to make 

changes in an XML file and tries to import data again.  
 

 

How to use XML validator? 
 

If you wish to detect specific errors, insert an URL address or name of the file which contains an XML 
error to an XML validator text box. From the drop down menu  select a type of import that concerns 

XML (category, price of product, etc.) . After that  click on the ñvalidate ò button and wait for the list of 
errors to appear. If the XML file contains more than 100 errors, an automatic interruption of validation 

occurs. 

 
The most common causes of XML errors include that some of the mandatory elements are missing or 

that the elements data type is not right. These causes can be revealed by XML validator and you can 
then be directed and correct them. 

 

 

2.10  Watermark in pictures  

 

 

 

You can set the text that  is shown in the product images. It is used as protection for copying the 
images from your shop. 
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3.  Text editing - Articles  

 

FastCentrik allows you to create and insert articles into several sections of your shop. Articles can be 

easily created and inserted to various parts of your shop. You can allow or disallow their visibility to 

specified groups of customers, set the date of release, date of expiration, etc. Articles are created in 
HTML editor (WYSIWYG ï What you see is what you get). For additional information about working 

with the editor see part  7.1. 

The articles can be inserted to the sections of the shop shown in the left column. For example , Menu, 
Information  box (about shopping), News, Welcome articles (for Homepage), Not sorted articles. 
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Content of the sections can be shown by clicking the arrow symbol. . 

Category Tree structure can be created only in the Menu section. Symbol ñ+ò means that the category 

includes one or more sub categories. 
Clicking on the Article Name shows the content of the article on the  right side.    

You can delete the article by clicking the red cross next to the article name. You can allow or 
disallow visibility of the article by clicking the checkbox before the red cross. The green mark 

means that the article is visible. The red cross means that the article is invisible. 

 

To move an article to another section click on the article name, move the cursor to the arrow 
scale on the left side, click and hold the left mouse button and move and drop the article to the 

desired section. The horizontal orange line shows you where the article will be dropped.  

 New articles are created by clicking the button New Article.   

An empty form will appear on the right side. Insert the Article Name. The URL address is filled in 

automatically. Use the button Category Tree structure for a category selection. The location of the 
article is selected by clicking the main section name. If you want to insert an article as a submenu to 

the Menu section, click directly on the item in the Menu section. The selected position is automatically 
added to the location field.   

Ordering can be set by number or you can leave this field empty and use the drag and drop method 

instead. 

Radio selections are used for setting visibility to all customers, not registered customers or only 
registered customers. 

Checkbox ñDonôt Displayò is used to hide articles for all customers. 
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If you want to redirect the article after clicking the article name to another URL address, fill in the 

target address to the field URL for redirection.  

You can publish the article on a specified date and set the expiration date. If you donôt set the 

Publish date, the article is published immediately. Using the dotted button The Calendar will 

be shown to make the selection easier. 

An image can be inserted to the article. Click the Image Manager button to select and insert 
your image. 

A short description of the article can be written  into the field ñAnnotationò. Detailed information is 

written into the field Article Body. Use HTML editor to edit  detailed information. 

At the end of the arti cle there are fields dealing with SEO ï Title, Description, Key words.  This 
information is used by search engines. 

Save created articles by clicking the Save button.  

Introduction ar ticles are used for editing homepage information. 

You are free to create not sorted articles (section Not Sorted Articles). These articles are not seen in 
any box and can be used as additional information in another article. Connection is made by a 

hypertext link . (URL of the Article can be found in the section Not Sorted Articles). 

Internal Hypertext links (links through your shop) should consist of "/article_name/number/ ". External 
links must be written with prefix ñhttp://ñ. 

Warning! 

I t is not recommended to insert to the article body texts copied straight f rom MS Word or Open 

Office. However, it can be done from Notepad.  Applications such as MS Word or Open Office use 
many formatting features which significantly increase the size of the resulting code.  We recommend 

inserting of a pure text first, without any format and  only then use HTML editor tools. This procedure 
will ensure that the text will be in compliance with XHTML and will rightly display on every web 

browser. 
 

4.  Content section  
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4.1.  Product editing  

 
 

Each product has its own editable card that is divided into several tabs.  

 

4.1.1. Basic item description  

The first t ab in the product card is Basic Product Items. 

 

In this tab you are inserting the Name of the Product, Code of the product that  has to be unique. EAN 

and ISBN are optional. 

The producer can be chosen. Each product has to be inserted in  at least one category. Choose the 
category by clicking the button ñCategory tree structureò and confirm the selected category 

by clicking the save button.  

Set the guarantee period in month s.  

Set the VAT value (you have predefined choices in the select box). 

Select the checkbox ñRemoveò only if you do not wish to display the product in the shop.  
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The checkbox ñTemplateò is used to create predefined product templates for other 

products. If yo u are creating other products you can load the predefined template by  clicking ñFrom 
the Templateò on the bottom right side.  The number of created Templates is unlimited. 

By using templates you do not waste time typing the same information for similar  products. The 

number of templates is unlimited.   

Templates include these saved items: price, annotation, description, category, manufacturer, links, 
files, alternative and related products , product parameters, etc. You can select if you want to load all 

the items from the template or only product parameters.   

 

 

The next item in the Basic Item tab is  Stock availability. This item shows the productôs availability (for 
example on the stock, available in 2 days, call for availability).  

Setting a number in th e delivery field sets the number of the usual delivery amount. This item can be 

changed by customers during the ordering process. (For example, it is used for selling tires). 

Minimum subscription ï this sets the minimum amount of pieces (or other unit s of measure) which 
can be ordered. This item cannot be changed by customers. If the customer chooses to buy the 

number of units below the set limit, the purchase will not be possible.  

Checkboxes - Special offer, News, Recommended, Bestsellers are checked if you want to display the 
products additionally in these specified sections. It is also possible to directly on the product card 

determine the order of attributes which further affect the order of products displaying on the main site 

of your e-shop. 

Special Offer: If checked, the product is shown in the Special Offer column.  
 

News: If checked, the product is shown in the News box on the homepage. 
 

Recommended: If checked, the product is shown in the Recommended box on the homepage. 
 

Bestsellers in category (manually inserted) : If you allow ñManual selection for Bestsellersò in System 

settings and checkbox ñBestsellers in the categoryò is marked, the product will be displayed in the 
specified category in the Bestsellers box. 

  
Bestsellers in the shop (manually inserted) : If you allow ñManual selection for Bestsellersò in System 

settings and checkbox ĂBestsellers in the shopñ is marked, the product will be displayed in the 

Bestsellers box (Bestsellers from all the products in the shop).  
 

Module ĂShow on Facebookuñallows you to export products from your es hop on your Facebook profile. 
I f you wish to present the particular product on Facebook, tick the field. This product will be 

automatically transferred on Facebook to a bookmark called ĂShopñ (which we will create for you). If 

you wish to implement this module to your eshop, please create a ticket through HelpDesk 
communication application.  
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The discount field is used for setting the discount in percentage  rate. This discount can be added 

together with the discount in the pricelist or can be replaced for the discount in the pricelist. You have 
to make a choice using the radio buttons below the Discount field.  

 
 

Maximum discount on products is the maximum possible discount, which cannot be exceeded by any 
other combination of discounts ï apply to all products on the e -shop. Together with the ñMaximum 

discount according to an assortmentò attribute can be used as shown in the example below:  
 

LetËs pretend the situation when a producer or a sup plier XY, whose products are sold on your e-

shop, offers one product as a ñspecial offerò with higher rebate so that you can offer it to your 

customers with a significant discount. Simultaneously, you wish to keep watching other products from 
the producer XY on a set ñmaximum discount on the producerò level. 

That is why you tick  the attribute ñmaximum discount according to rangeò on the Producer card and 

enter the field ñmaximum product discountò on the Product editing card. After this you do not have to 
control the ñmaximum discount on the producerò any more as this will be done by the ñmaximum 

product discountò function. 

 

 

 

Tick the ñMaximum discount according to rangeò field on the card of a concrete producer: Maximum 
discount can be for example 40%, meanwhile on the Product editing card you enter ñmaximum 

product discountò as 50% (see next picture). The resulting discount may then be higher than 40% but 
will not get over 50% - as this is watched by the Maximum product discount function.  
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Field Annotation is used for writing a  short description of the product. The maximum 

length of this text is 150 characters.  
 

Detailed information is written in the Description field. Use HTML editor to edit your text.  If you do not 
enter any text, system automat ically generates text consisting of the product title and SEO keywords 

ï shop pages (HTML heading). 
 

An image can be inserted using the Image manager icon (see part 4.5 working with Image 

Manager.). You can select from the list of images or load your own image. 

 

4.1.2. Units  

 

In the administration, it is first of all important to set the store accessibility codebook (can be found in 
Content Section / Store Accessibility Codebook). 

 
Additional setting of the units is done in the particular product card!  

 

 

 

In the ñUnitsò section we define the following items:  
Price ï listed as a basic unit to which the price of a product is further related.  

 

Can be placed into a shopping cart ï it determines whether products with this unit can be put into a 
shopping cart. 

 
Default for pl acing into a shopping cart ï in cases when there is more than one unit defined. We can 

choose the one which will be preferentially offered to a customer (when inserting a product into the 

shopping cart). 
 

Allow decimal numbers ï this function disables or allows the purchase of units which are not whole.  
 

ñMore unitsò ï this allows us to add additional units. The definitions are the same as mentioned 

previously plus one more ï relation to price unit.  This setting allows multiple prices of a basic unit. 

There is also a possibility to edit or delete a unit.  
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4.1.3 . Additional pictures  

 

Additional images can be loaded and attached to the product in the tab ñAdditional imagesò. This is 

suitable for showing different view s of the product or its variations or detailed parts. The number of 
additional images is not limited but their  size and measurements have to be adjusted. Allowed formats 

are .JPG, .PNG, .GIF.  

 

To insert new additional images click the ñNextò button.  . Use Image 

Manager to load and insert images. Write a description for each item. Unlimited additional 
images can be attached to the product.  

 

4.1.4 . Links to files  

 

You can insert an unlimited number of files to a product. It is suitable for technical documentation or 
other documentation in Pdf format etc. These files are shown in product detail.  

 

 

To insert new additional images click the ñNextò button.  . Files can be selected 
using the List icon. It is important to fill in the item ñLink textò that is shown in  the shop as a 

hypertext link to the file. Unlimited files can be attached to the product.  

 

4.1.5 . Additional parameters  

 

You can create parameters for the product that  help customers to order the right variant of the 

product.  
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The c reation of the product parameters  is done  in the menu  Content part/ Parameters .  

This chapter is described  in part 4.4.  

 

 

 

New button.  . For the field Parameter To add a new parameter click on the 
Name select predefined parameter from the select box.  

If you want the parameter to be optional, you have to check the option ñOptionalò. 

Parameter values can be added either by choosing the values from the select box or by clicking on the 

New button.  The list of existing values is shown and you can select one of them or you can 
use the New button to create and add new parameter values. Confirm your selection by clicking on 

the Save button. 
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Click on ñAdd to parametersò to apply parameter values to the product.  

 

To add other values to parameters use the ñNextò button.   

A new parameter is created by clicking the ñNewò button.   

If you want to make any changes in the parameters and their values, always use the ñAdd to 

parametersò button.  

4.1.6 . Related  products  

 

Related products can be added to each product. 
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Use the ñNext related productò button to add  new related products. 

 
 

Clicking on the item list  shows the related products: 

 

 

Select one product from the list or use the search field to search for products by name or ID. Press 
the send button to get results. Unlimited related products can be added to the main product.  

 

4.1.7 . Alternative products  

 

Alternative products are shown in the product detail. Customer s have a choice to purchase similar 

products without searching through the shop. 

 

To create a new alternative product click the ñNext alternative productò button.  
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The list of product s is shown by clicking the icon. 

 

Select one product or use the search field to search for products by name or ID . Press the Send 
button to get results. Unlimited alternative products can be added to the main product.  

 

4.1.8 . Price s for customer groups  

 

In this section you set product price s and common prices.  

A pricelist creation is described in part 5.1.  

Global discount, product discount, manufacturer discount and specified pricelist discounts are counted 
together.  

The maximum discount rate is limited by the field maximum manufacturer discount or maximum 

discount. If both are given, th en the lower discount is used as the maximum discount. 

 

 

Final price = basic price ï (total discounts) %  
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I f the Common price is higher than the Given price it will be shown in the product detail. The d iscount 

is shown in percentage rate and in the curren cy as well. 

 

4.1.9 . Searching for a product in administration  

 

The left column in Product Editing is used to sort and search products that you want to edit. It is 

possible to search by Product Name, Id, Sections or by Categories. 

The Search field is used for full text  searching. Results are shown on the right bottom side. If you 
select one product, its data is shown in the product card in the upper part and you can edit the 

product. You can use the Edit icon located next to the product name in the product list to start 
editing. 

 

You can sort the products by selecting sorting sections as well. Products in the Not sorted section are 

saved in administration but not inserted to any category. Excluded products are all products that  have 
the Excluded field checked and therefore not displayed in your shop.  
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4.2.  Store accessibility c odebook  

 

 

The Store accessibility codebook supports the process of inserting information about available 

products to the item Store Accessibility - dropdown options.  This functionality (according to the 
chosen type of Codebook) also allows you to display or hide products or disallow adding a product to 

the shopping cart. 

 

 

A new item can be created by clicking on the New Item button. It is necessary to write a unique  code 

of the stock availability. Short information can be written into  the fields ñTextò and ñDescriptionò. The 

description is only for internal information. ËTo expedition in daysË is important for generated XML 
feeds for browsers such as Zbozi.cz or Heureka.cz. 

You can set if the products with the specified stock availability are shown in the shop and can be 

added to the shopping cart . If we wish to use watchdog, we tick this option. In cases when according 
to the specified stock availability, it will be selected that the ËProducts can be placed into the 

shopping cartË and the customer will be notified once it will be possible to purchase this selected 
product. 

 

When this option (below)  is set up according to the stock availability, the customer will be notified by 
email, once there is a decrease in price. 

 

You can select to export products with a specific stock availability to XML feed.  
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This can be done by ticking the field ñExport to feedò. If in the System settings / Module setting / 

General / Online stock availability all the necessary information is entered, it is possible to set (by the 
individual items of the stock availability ) whether products with this availability will also display the 

option of availability of the inquiry. 
 

This module also offers to set the order in which the products will be displayed in the Select list of a 
stock availability on the product card.  

 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 
 

 

The Stock availability menu is also used to change Product stock availability all at once. Choose the 
present product stock availability value and set the desired stock availability value in the second field. 

Click the ñReset Allò button and click the Save button to save the changes you have made. 

 

4.3.  Units codebook  

 

 

The default unit in the units codebook is always pcs (piece). This it em cannot be deleted, but it is 

possible to rewrite it.  If you for example sell products in palettes, simply rewrite the unit pcs to 

palette. 
 

The following details needs to be entered:  
Code ï unit code (compulsory field) 

Text ï item title  (displays on a frontend) 

Short description ï unit description (for internal use only) 
Order ï unit order  (it sets the unit position in the unit tree in the admi nistration but also the order of 

unit in the select list menu on the front end) 
 

 
 

 

 
 

 

4.4. Categories  
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You can create, edit and delete categories in all levels of your category structure. You can set an 

order as well. Categories should be created logically in tree structure d categories to ensure that 
customers easily find the product they are looking for. You are allowed to create only 3 levels of 

categories to provide better orientation for customers. Other levels are then shown in the middle 

column between category description and the Bestsellers table on the page.  

Categories can be divided into:  
Main Categories - categories with no parent category  

Sub Categories ï categories with parent categories.  

 

The main categories are in the left column. Categori es with the ñ+ò mark include subcategories. If you 

click the + mark, the subcategories apprear. If you click ñïò mark, categories will hide. 

To create a new category, click on the New Category button. A new empty form appears on the right 

side. Fill in the Category Name and add it to the Category you wish in the tree structure using the 
category tree button. Confirm your selection by clicking on the Save button.  

 

For each category there are SEO tags ï Title, Description, Key words. Fill in these fields to help search 

engines to craw your shop. 
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If you check the ñDo not displayò checkbox, the category is not shown in the shop. It is usual to leave 

the category not displayed until it is filled with  products. Then you can uncheck this checkbox and the 
category with the products is shown in the shop. 

An image can be added to the category . Use The Image Manager button to load and insert 

your image. 

Short information about each category can be written into the Description field.  Use HTML editor to 
edit the text. You can insert images and links as well.  

You can set the order for the categories.  

Save the category by clicking on the Save button. . 

If you want to delete a category, click the Category Name and click on the Delete button. Confirm by 

clicking on the Yes button. If products are included in the d eleted category, they are all moved to the 
Not sorted section. 

 

4.5. Parameters  

 

 

Parameters are used to help your customers to choose their product from various  types of the same 

product. You can create optional parameters as sizes, colors, consumption, roughness, frequency, etc. 
and set their units.  

Parameters can be divided into 2 types - Optional and Non optional. Creating optional parameters 

means that a customer can select different product properties  (t -shirt size, color etc.).  

 

4.5 .1. Parameters  definitions  

 

 

First you have to define the parameters you wish to use with your products. New parameters can be 

created by clicking on the New Parameter button.   

Insert the Parameter Name, set unit and searching component feature. The searching component 

feature is important for showing the parameters on the product page. You can use the description 
field to describe parameters in detail.  
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4.5.2. Parameters  definitions in the category  

 

 

The specified parameter has to be inserted into the category. Select the category first and add the 

parameter by clicking the button ñAdd parameterò.  

Then select the predefined Parameter Name from the select box. Choose places where the parameter 
should be shown (catalogue, filtration, parameter searching).  

ñDisplay asò is used to show how the options will be shown in the shop.  

  

Save settings with  the Save button.  

These parameters are then used on the product cards. 

 

 

4.6. Producers  
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In FastCentrik there is the possibility to add all the producers to a list and you can add them to the 

products in the product cards.  

 

 

You can set Company Name, First and Last names and other contact information. Using Image 

manager you can insert a company logo. Using HTML editor you can write a description. 

If you enter URL address (www), a link to a specific producer displays on the shop in product details. 
If you enter the absolute address (e.g. http://www.dom ain.com) the link opens in a new window, 

entering a relative address (e.g.  /transport -and-payment/t -295/) means the link displays directly in 

the eshop. 

The Discount field is used in pricing. Set the number in percentage rate in a range from 0 to 99. A 
discount will be added to the final product price. Field ñMax. Discountò is the maximum possible 

discount for a product made by the producer. 

Maximum discount according to range ï when you tick this attribute and currently set the Maximum 
product discount f ield on the Product editing card you do not have to check the Maximum discount on 

the producer anymore, because this will be done by the Maximum product discount function.  

This could be probably best explained on the example. LetËs imagine situation where there is a 
producer or a supplier XY whose products you sell on your e-shop and this producer offers one 
product as a ñspecial offerò with higher rebate so that you can offer it to your customers with a 
significant discount. Simultaneously, you wish to keep watching other products from the producer XY 
on a set ñmaximum discount on the producerò level. 

That is why you tick the attribute ñmaximum discount according to rangeò on the Producer card: The 
maximum discount can be for example 40%, meanwhile on the P roduct editing card you enter the 
ñMaximum product discountò as 50%. The final discount than can be higher than 40% but not higher 
than 50% - as it is watched by the Maximum product discount function.  

http://www.domain.com/
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In the left column there is the possibility to search p roducers by Name, e-mail, address, ID. Results 

are shown on the bottom right hand side.  

 

 

4.7. Image Manager  

 

 

Image Manager can be found everywhere the images can be inserted. In this Image Manager y ou can 
create folders, load and insert images, sort and search images. 

Rules for naming the images and folders  

Image names and folders cannot include not allowed characters (apostrophes, commas, dots, 

spaces, colons, percents, semicolon, etc.) 
- Spaces cannot be used in Images and Folder Names. Use underscores rather. 

- Image Name has to include only one dot and extension.  
 

  
Image Edit ing  

FastCentrik uses image functionality that creates all image variants from one original image which is 
loaded to the Image Manager. This original image size should be max. 800x800 px (because of 

customers with a lower graphics resolution) but can be bigger or smaller.  

The size of the image should be max 500 kb. If a bigger one is inserted, the image is compressed for 
faster loading, which is helpful in catalogue rendering (product list).  

2 types of images are recommended: 

- .jpg, .jpeg ï comprimated image (level of compression can be set and image loading can be 

sped up) 
- .gif - used for logos, print  documents etc. 

 

 

On the left upper side there are folders that can be structured in the tree structure. Images are shown 

in the middle part if you select a folder. 
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To create a new folder use the field ñCreate folderò in the left column. Write the folder name and click 

the OK button. If you want to create a sub folder, first you have to select a main folder and then you 
can create a new one. 

If you want to delete a folder, click on the folder name. Folder data is  shown in the middle part. Next 

to the folder path there is a red cross mark. Click this mark to delete the folder. Confirmation to 
delete the folder and its items is shown. Confirm by clicking the Yes button. The folder and its 

content are deleted and cannot be re-newed.  

 

If you want to select all images use  the ñSelect Allò button.    

If you want to cancel selection use the ñCancel Selectionò button.  

Each folder in the Image Manager is used for the images that  are used in different 
sections in the shop.  

 
Folder add  ï used for additional product images 

Folder articles  ï used for article images only 

Folder category  ï used for main images for categories 

Folder gallery  ï used for all other images inserted through icon ñInsert Imageò in HTML editor.  

(product description, category description, manufacturer description, footer of the shop, body of e -

mails, page error 404 and 500.)  
Folder headerImages  ï used for images in the shop heading ï background, logo, banner. 

Folder orig  ï used for main product im ages  
Folder payment  ï used for payment icons 

Folder prod  ï used for main producer images. 

 

If you want to move an image to another folder, click on the image, open the select box with the 

folders in the left column, select the folder and click the ñMoveò button.  

If you want to delete an image, click the image and click the Delete button. Confirm by 

clicking the YES button.  

 

If you want to move  your images from your PC to Fastcentrik, select or create a folder, click the 
Browse button in the left column,  find your image in your PC and click the Open button. Browse for 

other images from your PC. To load all images at once click the Load button. 

To insert a selected image to the article or product click ñApply imageò in the right column. 

 

 

4.7.1. Replacing  Image Settings  

If there is no product image the r eplaced image is given instead. Hereôs a standard example of the 
replacing image in FastCentrik: 
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How can you change the image? 

Go to the Content Section /  Image Manager. In the ph oto folder there is an image named 

ñnotfound.jpgò. Click on the image and click the delete button.  

Create a new image and name it ñnotfound.jpgò. Load it from your PC to the same folder. Donôt 

change the name or extension!  

Images can be loaded through FTP access. Loaded images can be any size. They automatically 

change to FastCentrikós needs. 

4.8. Data transport MS Excel  

 

4.8.1. Export data to Excel  

  

Fastcentrik allows you to export categories, products, prices, orders and registered customers to Excel 
files. 

A sample of an order export can be downloaded at: 

http://www.fastcentrik.cz/Files/XLS/objednavky.xlsx  
A sample of a registered customer export can be downloaded at: 

http://www.fastcentrik.cz/Files/XLS/zakaznici.xlsx  

 

 
 

 
 

In the first step, choose the option Data export to Excel and click on Next . 

 

http://www.fastcentrik.cz/Files/XLS/zakaznici.xlsx



























































