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1.  Intro duction  
 

An e-commerce solution is not just information about the products offered but also other websites 

that facilitate orientation and give addit ional information to the customer. Part of FastCentrik is a small 
content management system that allows the creation of such web pages in a comfortable way. You do 

not need programmers or web designers to create a web page to, for example, represent  your 

company.  

The entire operation of the system is hidden in the administration of the  shop (called Back-End). You 
donôt need to install any software. Just get connected to the internet and manage your shop there: 

http://www. ShopName.cz/administration. 

 

1.1  Dictionary  

 

Front -End  - It identifies parts of a site that are normally visible to visitors. For example, the product 
catalogue, shopping cart, order form . These are called Front-End. 

Back -End  - It is the opposite of Front-End. Part of the e-commerce solution that is used for 

managing your shop (administration of the shop) . Back-End determines and allows you to manage the 
visible content of the shop.  

HelpDesk  ï a customer support web based application where you send your various questions and 

inform us about error s in the application. 

Shop  - web based application used for B2B (business-to-business) or B2C (business-to-consumer). It 

is used for offering products, receiving orders from customers, payment transactions and providing 
additional information about products and solving customer complaints.  

Meta tag  - The marks in the code that are written in the head er of the web pages. Each web page 

has to include these marks (Meta tags) to determine language settings and, for example, the 
description of the page.  

Meta tag Description  - meta-tag for the definition of the page description.  

Meta tag Keywords  - It is used to determine ñkey wordsò for the page that describe general content 

of the page. Key words are separated by a comma. The recommended amount of keywords is 
between 10 to 15 words.  

E-mail  - Electronic mail - often abbreviated as email, e.mail or e -mail, is a method of exchanging 

digital messages through computer server systems. 

XML feed  ï XML file, which is used for gathering information about your products. An XML file is 
downloaded and executed every day and therefore product information is always up to date. Itôs used 

to make connections between other servers offering your products. (For example, google products) 

Edit  pdf  ï standard edit is used to keep information in a manner independent of the application 
software, hardware, and operating system. The document is exchangeable without any loss of edited 

information. 

Select box ï drop-down list with the choices.  (for example, size of T-shirts :S, M, L ) 

http://www.e-shopname.cz/administration
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Upload  ï uploading data process (images, files). 

Favicon  ï A favicon (short for favorite - icon), graphic file in .ico edit also known as a website icon, 
shortcut icon, url icon, or bookmark icon is a 16Ĭ16, 32Ĭ32 or 64Ĭ64 pixel square icon associated 

with a particular website or webpage.  

IP  ï Internet Protocol  shortcut . IP sets rules, which are used by computers (and other devices 

connected to internet) to communicate with each other across a network . 

ID  ï Identification shortcut . 

 

 

1.2  Log in  

 

When entering the Login site you are prompted to log in to the administration. You can change your 

Login information in User rights settings, see chapter 2.3. User rights  

                                             . Enter Login information here:  

 

After clicking the button     you enter into the administration menu of your shop. 

Your name is shown in the top right corner  on the bar.  

HelpDesk  ï entrance to the customer support system (Helpdesk) 

Manua l ï possibility to download the User manual for the administration menu. 

 

1.3  Log out  

 

To log out from administration  use the cross mark     located in the top right corner.  

 

1.4  Top menu bar  

 

 

1. User name  

2. Password  
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The administration is divided into several sections placed on the top menu bar. When pointing to  the 

main section, subsections are shown. 

 

1.5  General description of pricing  

 

The ñOperator ï VAT payerò settings determine how the prices and their labels are shown. You can 
find this item in this location: System settings / Modules settings / Basic settings. Altogether with 

other price settings (Save prices with VAT, Show prices with or without VAT) the prices and their 
labels are shown in the shop. 

VAT payers  

If you confirm you are  VAT payer (Operator VAT payer sets to YES), the price with and without VAT is 
shown and tax recapitulation will be included in order overviews. 

Non VAT pay ers  

If you are not VAT payers, price labels donôt show information if the price is wi th or without VAT. 

There is no tax recapitulation in order overviews.  

There is no possibility to set YES value and  Non VAT payer value and s how prices without 
VAT. 

Product  catalogue with no prices and no ñadd to cart ò choice.  

If you donôt want to show prices and the ñadd to cartò choice, you can set it up in the administration 

menu and the shop will show products without these items. This solution is suitable , for example, for 
custom production crafts, where prices are not fixed.  

Pricelists  

There is one default pricelist after the FastCentrik solution is activated. This pricelist is named ñBasic 

pricelistò and there is no possibility to set  ñDiscountò to this pricelist.  

You can save 2 items ñProduct priceò and ñCommon priceò in the product card . Product price is further 

used in the system for the final calculation (if discounts are applied) of the price. Common price is not 

used in the discount calculation. The value of common price is used to compare the common price 
with your product price. Each Product price must be inserted to  the price field in the Basic pricelist.  

Fastcentrik User has a possibility to create other price lists. The property ñDiscountò can be assigned 

to new price list s. Even a nega tive discount rate can be set up . If there is no explicit product 
price in the product card for the specified price list, the product price is counted from the Basic 

pricelist and the discount included in the specified pricelist. If a specified pricelist has a product price, 
no discount in this specified pricelist is applied.  

If there are more price lists, the operator can choose which pricelist is assigned to the new (not 

signed) customers and which pricelist is assigned to the new already signed customers. There is also a 

possibility to assign a specified pricelist to each customer.  
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Discounts  

Several types of discounts can be created in the system (see below). If discounts are properly set and 
active, discounts are counted together and a final discount is applied. 

Global discounts  

Global discounts are applied for each product price (if the item ñDonËt apply global discount for the 

products in the Special Offerò is unchecked). It can be set in the System settings / Modules settings / 
Basic settings / Global Discount and this discount is applied for each final pricing. 

Discounts for specified products  

There is a possibility to set a discount for a specified product in the product card. The discount has a 

percentage value. There are two choices regarding how to set the discount in the final pricing. 

- Count discounts with price levels (default settings)  

Discounts are combined with other discounts (global, producer) and also with discount in 
the pricelist.  

If the pricelist includes explicit price, all discounts are added together (global, producer) 

and apply for that explicit price in the specified pricelist.  

- Use discount for all customers regardless of whether they are included in some specified 

pricelists groups. 

Discounts are combined with other discounts (global, producer) and directly applied for 

the price included in the Basic pricelist. If another pricelist  than Basic pricelist is assign to 

the customer, no information (discount) from this pricelist is used for final pricing. 

Producer Discount  

Producer Discount can be written in the Producerôs card. Then the discount is added together with 

other discounts. Producer discount has a percentage rate. Negative discount rates can be used.  

Maximum  Producer Discount  

The maximum producer discount rate can be set in the Producerós Card. It is used as a discount 
stopper. The system calculates the final discount according to the rules written above and then the 

discount value is compared to a maximum allowed producerôs discount. In case of differences the 

system chooses the lower value in the final pricing. 

Maximum Discount  

It can be set up in System settings / Modules settings /  Basic settings /  Maximum applied discount for 

products. It is used the same way as a discount stopper. The system calculates the final discount 

according to the rules written above and then the discount value is compared to the maximum 
possible discount. In case of differences  the system chooses the lower value in the final pricing. 

Applying Global Discount for Special Offers  

This option can be set up in System settings /  Modules settings /  Basic settings /  Applying Global 

Discount for Special Offers.  If the YES value is chosen (default settings) the global discount is applied 
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to all the products including Special offers as well. If No value is chosen, no Global discount is applied 

for Special offers. 

Price visibility in the shop  

The final price is shown in the product list and product detail . If you set a Common price in the Basic 

pricelist and if the Common price is higher than your final Product price, then this information about 

savings is written in the product list and  as well as the product detail . Savings are shown in numerical 
and percentage rate. 

 

The principle of calculating the final sale price : 

product_price = Basic_pricelist_price; 
calculated_discount =  discount_for_discount; 
if(count_product_discounts_to_price_levels) 
{  
 if (price_in_specified_price != null)  
 {  
  product_price = price_in_specified_pricelist;  
 }  
 else 
 {  
  final_discount = final_discount + specified_pricelist_discount ; 
 }  
}  
if(special_offer _product && global_discount_for_special_offer_applied==false)  
{  
 global_discount = 0;  
}  
final_discount = final_discount + global_discount + Producer Discount; 
if(final_discount > maximum_Producer_discount) 
{  
 final_discount = maximum_discount_for_Producer; 
}  
if(final_discount > maximum_discount ) 
{  
 final_discount = maximum_discount ; 
}  
final_price = product_price * (100 -final_discount) / 100;  
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2.  System Settings  
 

 

 

2.1  Modules Setti ngs 

 

After choosing the modules settings the list of modules parameters is shown. The menu is simplified 

to a logical intuitive structure and sets important parameters of the shop. To ensure correct behavior 
all necessary parameters must be set up. 
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2.1.1  Basic S ettings  
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Automatic generation of bestsellers, includes interval of x days back  

A part of the automatic generation of bestsellers is also the possibility to set up a period at which the 
accepted orders are processed in calculation. The default is 365 days but a user can change the 

number of days based on the number of orders per day, e.g. to 14 days. 

 

Automatic generation of bestsellers ï method of calculation  

A user can choose how the bestsellers will be generated (displayed in category and for the whole 

shop). There are two possibilities to choose from. The first one is according to the number of orders 

with products and the second one is according to the number of sold pieces.  

 

Before  you start to feed your shop with products, you have to decide and set up how the prices 

will be shown. Determine the number of decimal places  for the p roduct price, mark if you are a 

VAT payer or not and set up if either prices with VAT or without VAT will be shown.  
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Item ñOperator ï VAT payerò determines how will be the prices and their labels are shown. Other 

items such as ñSave prices with VATò, ñShow prices with VATò, ñShow prices without VATò must be set 
up as well.  

Owner -  VAT payer  

If you confirm that you are a VAT payer  (Operator VAT payer set to YES) the price with and without 

VAT is shown and order overviews will include t ax recapitulation. 

Non VAT payer  

If you are not a VAT payer, price labels donôt show information if the price is with or without VAT. 

There is no Tax recapitulation in order overviews. 

There is no possibility to set YES  value and  Non VAT payer  value  and show prices without 
VAT. 

Product catalogue with no prices and no ñadd to cartò choice.  

If you  donôt want to show prices and have the ñadd to cartò choice, you can set it this way and the 
shop will show products without these items. This solution is suitable , for example, for crafts custom 

production, where prices are not fixed.  

Save prices with VAT  

Settings for how the prices will be saved in the shop. 

Show prices with VAT  

Settings for how the prices will be shown in the shop. 

Show prices without VAT  

Settings for how the prices will be shown in the shop. 

Which price do you want to  highlighted ? 

Possibility to emphasize prices in the product detail (price with or without VAT if both of them are 

shown) 

Apply global discount s on  special offer s 

If the value is set to YES, discounts will be applied for special offer products as well. (Special offer 
choice is checked in the product card) 

Products can be placed into more categories  

Allow or disallow products to be inserted into more than one category. 

Number of days for the pr oduct to be categorized as new  

You can set the number of days to determine the time for new products that  are supposed to be 
shown as New Products. During this period the products are shown in the New Product box on the 

Homepage and their specified categories. After the time is over the products are no longer shown on 

the Homepage. If you set the value to zero days, only manually selected products (item ñmark 
product as a newò in the product card) are shown in the New Products box on the homepage.  
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Maximum applied product discount  

You can set up what maximum discounts for products can be applied. 

Global discount  

Global discount is a discount applied for all the products in the shop.  

Generate Bestsellers  

If you set ñmanual choiceò, products marked as ñBestsellersò will be shown in the Bestsellers box. 

If you set ñautomatically from ordersò products that  have been sold the most in the last 14 days are 

shown. 

Enabled  project domain  

Within this field you can set your  main project domain. If you have more domain s, it is suitable to set 
routing to one main domain. You will be not penalized by search engines for duplicate content. 

I am using the PromptChat application  

In co-operation with PromptChat CZ Ltd. we have started to use an online chat support in FastCentrik 

shops. If you are interested in this form of communication with clients you need to first create an 

account on the operator website and then activate this  module in the shop administration. For further 
information please click here. 

Shop Name  

This allows you to edit the name of the shop. This name is shown to the customers who add your 
shop as one of their ñfavoritesò into their browsers.  

Use locks for imports  

This is the optional setting. You tick YES, if you wish to use locks on imported items.  

The default setting is set to NO. This setting means that the shop acts generally: works with data 
which were inserted thro ugh the administration or imported from data sources.  

 

2.1.2 General information  

Fastcentrik is designed to support basic SEO (Search Engine Optimalisation) rules (tag ñTitleò from 

categories, products; tag ñdescriptionò from categories or product descript ion etc.).  All basic metatags 

are divided into logical parts: Shop (pages dealing with the shop ï product catalogue, product detail 
etc.) and Web Content (articles)  

 

2.1.2. a) Google Analytics  

 

http://www.promptchat.com/
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Google analytics setting ï inserting Google Analytics ID. To get this ID you have to register to the 

Google Analytics service first. From the code that is available in the last step of the registration, copy 
the ID (example: UA-1234567-8) and paste it into  the field in the administration. Next day statistical 

data from your shop is shown in the Google Analytics.  

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

 

 

2.1.2. b ) Dual pri ces 

 

 

Here you can turn on dual prices ($ and, for example, Euro). Settings that can be applied: Display 
activation, coefficient of the currency calculation, currency shortcut, location of the currency shortcut 

(before or after) and number of decimal plac es.  

To save changes click on Save. If you donôt want to make any changes click the Cancel button.  
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2.1.2. c) Automatic response e -mail settings  

 

You can set your e-mail address for sending automatic e-mails to the customers. This e-mail is used 
for receiving customers e-mails as well (for example from Write to us module). You can set another e -

mail address that can be used for e-mail forwarding.  

 
 
Generated e -mail sender ï e-mail address, from which all e-mails are sent (field from). If you 

leave this field empty, no emails are sent to the customers!  
Copy of e -mails sent  to an address ï all e-mails are automatically sent to the provided e -mail 

address in a hidden copy field 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes click 
on the Cancel button. 

 

2.1.2. d ) Error page  # 404  
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Error page #404 means that the  page cannot be found (for example a wrong URL address or product 
relocation). You can set a time interval in seconds after which the error # 404 page is redirected to the 

homepage and you can also edit the text, that is shown before th e page is redirected. You can use 

HTML editor. All changes are confirmed by clicking on the Save button. If you donôt want to make any 
changes click on the Cancel button.   

 

2.1.2. e ) Error page  # 500  
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Error page # 500 means the error that occurs in occasional cases is internal in our servers. You can 

edit the text that should be shown if this error occurs. You can use HTML editor. All changes are 
confirmed by clicking on the Save button. If you donôt want to make any changes click on the Cancel 

button.   

 

 

2.1.2. f) HTML heading  
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SEO title  ï so-called ñmeta titleò ï text shown in the each browser in the top bar. The title should be 

created with 7 or 8 words (for google 64 characters). T he text is shown after the words that  are 

automatically generated by Fastcentrik (category or product name).  

SEO description  ï so-called ñmeta descriptionò ï a small description of the page content. Search 
Engines are crawling through this part and determine if the description includes  relevant words for the 

page. Therefore, it is suitable to write more key words as this will specify your customer search. 
Search engines use this part as a description of the page in the search results as well. The length of 

the description shouldnôt reach more than 156 characters. 

SEO key words  ï so-called ñmeta keywordsò ï key words, these are important for search engines. 

Reduce key words to 15 words. 

 

2.1.2. g) News  registration   

 

This section allows you to edit information that  is shown and sent during customer registration to the 

newsletters (registration/cancelation process, e-mails subjects etc.). You can use HTML editor. 
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21  / 93  
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All changes are confirmed by the Save button. If you do not wish  to make any changes click the 

Cancel button.  

.  

 

2.1.2. h ) Page footer  

 

You can edit the footer of the page here. It is common to provide the Name of the shop and contacts. 
You can use HTML editor. 

 

 

All changes are confirmed by clicking on the Save button. If you do not wish  to make any changes 

click on the Cancel button. 

 

2.1.2. i) Recommend us  

 

Here you can create a text that includes information about your shop. Customers have a possibility to 

send an e-mail to their colleagues or friends directly from the shop. This is one of the many ways of 

increasing visitation rates for your shop. 



 

 

 
 

23  / 93  
 

 

 

To save changes click on Save. If you donôt wish to make any changes click the Cancel button.   

 

 

2.1.2. j )  Display  Poll  

 

In this part you have the possibility to choose if t he votes are shown as numeral or as percentage 
information. You can also set if the votes a re shown before customers vote or only after  their vote is 

given.  

 

 

 

All changes are confirmed by clicking on the Save button. If you donôt wish to make any changes click 

on the Cancel button. 
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2.1.3 Categor y 

 

2.1.3.  a) Filtering, categorization, items pagination  

 

 

You can set the number of products shown on  one page. Additionally, you can set the default sorting 

in the category (sorting by  code, name, price, producer and other) or  set the producerËs filter: 

Checkbox ï list of all producers wit h the possibility of selection.  

Select list ï drop down selections with opt ions.  

 

Basic filtering depends on whether the specific product can be ordered or not. The user of the shop 
can expand this filter to include filtering according to a particular stock availability. The customer can 

then in the selection see only stock availabilities which have the products of a particular category. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

2.1.3. b) Bestsellers  in the category ï numbered list  
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This section lets you set the amount  of products that  are further shown in the Bestsellers table. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

 

 

2.1.3. c) Immersion in category  

 

 

You can set what will be displayed in the path navigation for Homepage.  

 

Then the path navigation is shown like the example above. 

All changes are confirmed by clicking on the Save button. If you do not wish  to make any changes, 
click on the Cancel button. 

 

2.1.3. d) Category content  

 

 
 

I f you wish to use the function w atchdog in the Products catalogue, click on YES. Detailed instructions 

on setting up and using w atchdogs can be found in the article here. 

 

2.1.4 Produ ct  

 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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2.1.4. a)  Also purchased  

 

 

In the product detail there are products that  are bought together with the specified product. Product s 
are shown automatically based on the orders in the system. You can set the amount of these products 

shown in the product detail in the Syste m settings -> Product -> Also purchased. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

 
 

2.1.4. b) Product detail ï description, parameters, pictures, links  

 

 

If we choose to use the module Show comment or que stion we can enable the visitors of a shop to 

comment on a specific product. This can be done simply by filling in a form which can be found 

directly in the product detail.  

A question or comment is sent to the email address set in the shop administration . I t is further 

important to save again the dynamically generated product boxes detail layout (Administration /  

System Settings /  Appearance set up /  Product boxes detail layout /  Save). 

If you wish to use the watchdog function in the product detail, tick YES. Detailed instructions on 
setting up and using watchdog can be found here. 

The text for Product Number (e.g. ISBN) can be used in the detail s of product.  This data can be 

renamed, thus you can display any other specific code. 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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All changes are confirmed by clicking on the Save button. If you do  not w ish to make any changes, 

click on the Cancel button. 

 

2.1.4. c ) Related products in the product detail  

 

 

You can set if related products shown in the right column should display (except price) Common Price 

and Savings in percentage rate.  

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 
click on the Cancel button. 

  

 

2.1.4. d ) Global bestsellers  

 

 

 

Amount of products shown in the Bestsellers table. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

2.1.4. e) New products  

 

 

Amount of products shown in the New Products table on the homepage.  
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All changes are confirmed by clicking on the Save button. If you do not wish  to make any changes, 

click on the Cancel button. 

 

 

2.1.4. f) Parametric search -  result  

 

 

Here you can choose whether to use watchdog in the ProductËs parametric search. Detailed 

instructions on setting up and using watchdog can be found here. 

 

2.1.4. g) Products on sale  

 

 

You can choose how many products on sale you wish to display on a page. You can also set if those 
products should display (except price) Common Price and Savings in percentage rate.  

All changes are confirmed by clicking on the Save button. If you do  not wish to make any changes, 

click on the Cancel button. 

  

 

2.1.4. h ) Recommended products  

 

 

Amount of products shown in the Recommended Products table. 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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All changes are confirmed by clicking on the Save button. If you do  not wish to make any changes, 

click on the Cancel button. 

 

 

2.1.4. i) Search result  

 

 

Watchdog can be also used in Search results when you look for a specific product . Detailed 

instructions on setting up and using watchdog can be found here. 

 

2.1.5. User  

 

2.1.5. a) Body of forgotten password e -mail s 

 

http://www.fastcentrik.cz/aktuality/hlidaci-pes-za-vas-hlida-cenu-a-dostupnost-zbozi.aspx
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This allows the user of administration to set the header and footer of a forgotten password email. 

 

2.1.5. b )  Edit p ersonal data / registration  

 

You can edit information about personal data protection that is shown during customer registration . 
As owner of the shop you have to make a statement that all information provided by the customer is a 

subject to Personal Data Protection Act 101 of April 4, 2000 on the Protection of Personal Data and on 

Amendment to Some Acts. You can use HTML editor. 
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All changes are confirmed by clicking on the Save button. If you do  not wish to make any changes, 

click on the Cancel button. 

 

 

2.1.5. c)  E-mail body for registration confirmation/change of personal details  

 

You can manage e-mails dealing with customer registration or registration data changing. You can  set 
the E-mail Subject or a hidden copy e-mail. 
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You can edit the body of the e -mail ï prefix and suffix. Customer registration data are automatically 

included between prefix and suffix.  

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 
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2.1.5. d) Forgotten password form  

 

 

 

Here you edit the text shown in the e-mail for sending the password. 

All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

2.1.5. e) Links to login, possibly logged userËs status 

 

 

You can choose whether you wish to display the watchdog icon on the top of the shop page. 

 

2.1.5. f) Watchdog  

 

Thanks to the module called WATCHDOG, FastCentrik users can provide their customers with the 
latest information on prices and stock availability of products. 

How does the watchdog work? 
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The watchdog application informs customers about the productËs availability, price drop or price drop 
below the level defined by customer himself. The user of administration is therefore saved from the 
manual process of sending responses by email to those who are interested in information related to a 
particular product. The customer simply chooses the product that he or she would like to be informed 
about and once the price drops or a change in the availability occurs, the customer is automatically 
notified by email. Watchdog can be available on the product detail, product catalogue, full text 
searches or in parametric searches.  

URL server address and implied length of watchdogËs longevity 
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The server address must be entered as it is used to generate the URL address of watched products. 

Another item to be filled  in is the watchdogËs longevity. This is a period during which the chosen 
products will be watched. Once this period expires, the guarding will be cancelled and the customers 

will be informed about this fact by email. The default is set to 6 months. Server name (var iable) ï can 
be used e.g. as the headline of sent emails. 

In case of a price change or the availability change of watched products, the customers are informed 

by email. The texts which are additionally  sent to customers can be edited in this section. 

 

2.1. 6. Order  
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2.1.6. a) Cart content ï product registry  

 

 

 

Above the list of all products in the shopping cart you can use text (using WYSIWYG editor) to provide 

customers with important information. This text is useful , for example, in cases when you wish to 
inform the customers about future sales, free gifts, discount s if they register, information about 

delivery and much more.  

2.1.6. b) Heur®ka ï verified by customers  

 
 

If you wish to receive an independent evaluation of real customers of other e -shops, or even yours, 
you can get this informati on from Heureka. You need to registrer at www.heureka.cz. After registering 

you will receive a unique code which needs to be inserted to the administrati on. Registration and the 
use of services are free at FastCentrik. 

 

2.1. 6. c ) Order editing in the administration  

 

Sending e-mails when changing order states. When an order is processed you can inform customers 

using this informational e-mail. You can also choose if you wish to add the order as an attachment to 
the email. 

You can turn on/off this service and  set the header and body of the e -mail. 

http://www.heureka.cz/
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All changes are confirmed by clicking on the Save button. If you donôt want to make any changes, 

click on the Cancel button. 

 

 

2.1.6 . c) Send e -mail order  

 

The customer is informed by e-mail, that his/her order has been received. You can edit the text that is 
shown in this confirmation e -mail with the copy of the received order.  

You can set the e-mail address for sending a copy of the confirmation e-mail. 






































































































